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Welcome
March into April

Like most quick print pro printers, we love April; to and fro work in daylight
and our lovely customers now have a spring in their step.

Those that require guidance and look a bit sheepish deserve your eggs-tra
special attention. More printable Easter puns on page 34.

As you peruse these pages, please do check out our print trade partners’
advertising. You will discover encouragement to move up a gear in May.

Peter, have an egg-cellent Easter, Foulkes

www.QuickPrintPro.co.uk
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News

CDS Print Services Strengthens With Plockmatlc

As one of the UK's leading providers of high
quality, end to end print solutions, CDS Print
Services continues to invest in technology

and partnerships that keep its operations at
the forefront of print production. Following a
major investment programme in 2024 — 2025,
the company has upgraded multiple finishing
lines with the latest Morgana and Plockmatic
systems — reinforcing a relationship spanning
almost 20 years.

ATWO DECADE RELATIONSHIP
BUILT ON TRUST

CDS Print Services' long standing partnership
with Morgana began nearly two decades ago.
Over that time, the company has commissioned
numerous installations, each aligned to its goal
of delivering quality, consistency, and efficiency
for customers across both commercial and
public-sector sectors.

Investments with Morgana have included
a broad suite of systems. They include the
BM5035/SQF3000/FTR/VEX, Aerocut X, DigiFold
Pro XL, DocuBind Pro VFX, Band-It 50, MOHR
80 Plus — forming a comprehensive, automated
finishing workflow. The company also operates a
PowerSquare 224 system with Canon feeder, and
uses wire binding solutions from RENZ, part of
the Plockmatic Group portfolio.

“We chose the Morgana and Plockmatic
systems for their reliability and the strength of
our relationship,” explains Darren Burley, Head of
Operations, CDS Print Services.

“Over the years, we've come to rely on
Morgana for robust engineering, knowledgeable
support, and machines that perform precisely as
we need them to.”

EFFICIENCY AND VERSATILITY
DRIVING REAL-WORLD RESULTS

Installed in 2024, the Morgana BM5035/
SQF3000/FTR/VFX booklet maker has already
produced more than 380,000 books for CDS,
transforming digitally printed sheets into fully
finished booklets with sharp, professional quality.
Typical production runs range between 100 and
2,000 copies, though many longer run projects
also pass through the system.

Ease of use and automation remain key benefits.

The company highlights intuitive touchscreen

Label Production FAQs

QPP inbox shared best practice. Thanks to Baker Labels for sending this short tutorial.
Baker Labels have some quick answers to the most frequently asked questions that

quick print pro customers ask at the printface.

“When you want to know if we can print a certain kind of label you need, or how to set
up the artwork file before sending it to us? Or how quickly we can turnaround your order
then our FAQ page will guide you in the right direction.
www.bakerlabels.co.uk/fags-what-you-need-to-know/

controls, simplified feeding and job memory
features, and quick changeovers between tasks.
Together, these features have reduced setup
times and allowed operators to process a wider

range of substrates (80-400gsm across uncoated,

gloss, silk, board, and NCR materials) without
compromising consistency.

“The automation and versatility of Morgana’s
latest technology delivered immediate
productivity gains,” says Burley. “We've reduced
waste, maintained consistent finishing quality,
and increased throughput — making it easier
for our operators to focus on quality rather
than adjustment.”

Unexpected advantages have also emerged
from the equipment’s flexibility. On the BM series
booklet makers, turning off the stapling function
allows flat sheet folding at speeds exceeding
6,000 sheets per hour — a substantial increase
over previous capabilities. Paired with other
systems such as the DigiFold Pro XL and Aerocut
X, this has opened new workflow efficiencies and
helped futureproof the finishing department for
upcoming growth.

STREAMLINED SERVICE AND
PREDICTABLE COSTS

“It's a genuine partnership approach,” adds
Burley. “By aligning everything under one
agreement, we gain cost stability and the
confidence that our key production systems

VVG 11 Iearnver

a positive
difference

Digital Printing «
Hybrid Mail «

Storage Facilty o

are fully backed by the manufacturer. One of

the things we are most proud is the three year
fixed term servicing contract demonstrating
strong commitment from both of us. It shows we
know where we stand. Instead of coming out on
separate occasions, we now have an engineer on
site once a year.”

DELIVERING MEASURABLE
IMPROVEMENTS

Across CDS's print operation, the combined
benefits of automation, precision, and flexibility
have led to measurable improvements in
productivity and overall output. Reductions in
setup time, waste, and manual handling have
allowed the company to handle higher volumes
and tighter deadlines while maintaining the
consistent quality for which it is known.

A partnership for the future

For CDS Print Services, technological
investment and partnership go hand in hand.
As the company continues to evolve, its focus
remains on initiatives that drive operational
efficiency and sustainable growth.

“Our investment decisions always balance
productivity, quality, and customer value,”
concludes Burley. “Morgana and Plockmatic's
finishing systems fit seamlessly into that
vision — helping us to deliver print that
performs, every time.”
www.plockmaticgroup.com
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News

Print Scotland warns of “Skills Cliff Edge”

Print Scotland, the sector’s trade body, has issued
a stark warning during Scottish Apprenticeship
Week that Scotland risks a “skills cliff edge”
unless apprenticeship funding disparities with
England are urgently addressed.

Under the current system, a Print Industry
Occupations apprenticeship in Scotland attracts
just £3,200 in training contribution (age 16-19)
and only £1200 for 19 -24 year-olds. In England,
comparable Print Technician apprenticeships
attract funding closer to £10,000, representing a
gap of almost £7,000 per apprentice.

Leaders from across Scotland's print, packaging
and label industries say the disparity places
Scottish businesses and training providers at a
serious disadvantage.

Richard McCombe, Managing Director of
Graphic Warehouse, representing the large format
print and signage sector, and Vice President
of Print Scotland, said: “How can a Scottish
apprentice be worth less than half of their English
counterpart? The qualification level is comparable.
The industrial skill level is comparable. But the
funding support is nowhere near comparable.”

McCombe said the industry remains
committed to developing the next generation
of skilled workers but warned that employers
are increasingly being asked to carry an
unsustainable share of the cost.

The issue is shared across the wider print
supply chain. Michiel Molenaar, President of Print
Scotland and Managing Director of Kennedy
Smith, representing the packaging sector, said:

|

PrintScotland

\

Michiel Molenaar

“Packaging supports some of Scotland’s most
successful export industries, including food and
drink and pharmaceuticals. These industries
depend on highly skilled technical operators.

“If apprenticeship pipelines weaken because
funding does not match the real cost of training,
that will ultimately impact the wider economy.”

Susan Carr, Managing Director of CV Labels
and Print Scotland Board Member, representing
the label printing sector, said the disparity is
becoming increasingly visible to employers. “Label
and packaging production relies on precision
manufacturing skills that take years to develop.
Apprenticeships are the most effective way to
build that capability.

“When Scottish employers see similar
apprenticeships in England receiving significantly
higher funding, it raises serious questions about
how Scotland values technical skills”

Garry Richmond, Managing Director of Print
Scotland, said the organisation sees the pressures
facing both employers and training providers.
“Businesses across Scotland want to recruit
apprentices and invest in the next generation.

Ecosystem innovation at future of
Xerox Production Print

- =

Xerox recently held ‘The Future of Xerox
Production Print, Attendees included commercial
print providers, channel partners and industry
leaders from across Europe, the Middle East

and Africa. Taking place at the Xerox Innovation
Centre in Uxbridge, the event features hands-on
demonstrations, technology previewed executive
briefings designed to accelerate growth in the
production print market.

“Print providers are at a defining moment where
intelligence, automation and differentiation will
separate leaders from followers,” said Terry Antinora,
President of Global Production Print Services at
Xerox. “Production print is a strategic pillar for Xerox,
and we are investing boldly in high speed inkjet, Al

i
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driven workflow and digital embellishment to help
our clients enter a new era of print.”

The event also marked the global debut of
several new technologies, including:

New Xerox’ Proficio™ PX300 — a compact
digital colour press that combines automation,
ultra HD image quality, an optional fifth colour
station and application versatility, helping small
print providers deliver higher value work.

New Xerox® Proficio™ PX500 — a high speed,
high volume digital press built to scale with
growing print operations. The PX500 delivers
advanced automation, exceptional image quality,
robust media handling and an optional fifth colour
station that expands into premium applications

But the current funding structure makes that
increasingly difficult to sustain.

“Across print and manufacturing we are seeing
large numbers of experienced professionals
approaching retirement. Apprenticeships are
the only sustainable way to replace those skills.
If funding does not properly support those
placements, the pipeline of new talent will
inevitably shrink.”

Print Scotland says the funding gap comes at
a critical moment for Scotland’s manufacturing
and infrastructure sectors. Richard McCombe
added: “We are heading towards a skills cliff edge.
If we do not replace retiring skills now, Scotland
will struggle to deliver the infrastructure,
manufacturing and export projects it depends on.”

Print Scotland is calling for: a review of
apprenticeship funding bands; alignment of print
funding with comparable technical frameworks;
greater parity with English apprenticeship
funding; stronger incentives for SMEs to
recruit apprentices.

“Scottish businesses are ready to invest in
young people,” McCombe said. “But without
proper funding support we are asking
employers and training providers to carry a
disproportionate burden.” He added: “Celebration
during Apprenticeship Week is important — but
celebration alone will not prevent a crisis.”

For more information, please contact
Garry Richmond, 07776 493740, garry@
print-scotland.com
www.print-scotland.com

and extends colour gamut to hit a broader range
of high value print opportunities.

New Xerox® IJP900 Inkjet Press — a mid-volume
inkjet press that helps print providers expand into
transactional and direct mail applications with
high impact colour while improving efficiency
through streamlined operation and integrated
workflow automation.

Xerox® PrimeLink® C9200 Series — entry level
production colour printers now featuring FOGRA
certified colour with the EX Fiery print server,
expanded envelope support, advanced finishing
options and productivity tools that streamline
job management.

Xerox FreeFlow® Vision Connect Software — a
cloud based production monitoring and analytics
platform with faster onboarding, expanded
predictive monitoring, and new support for the
Xerox 1JPS00 Inkjet Press.

Together, these presses and workflow software
expand opportunities for print providers across
high quality colour, high volume inkjet, and
automated production, offering more ways to
streamline operations, capture new markets and
accelerate growth.

WWW.XErox.com
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News

Innotech’s Pets in Print is back!

Innotech Digital launched printing’s
cuddliest competition of the year;
Pets in Print 2026. The creativity of
the print industry was on full show
last year, with Garry the Boxer dog
from Print.com taking first place.
Sam Lowe, Marketing Manager for
Innotech, says, “This competition has
really captured the hearts of printers
all over the country, and we saw
some incredible entries this year. For
2026 we have partnered with the
Dogs Trust and donated £2 for every
online order over £150 during March”
The criteria for entry was:
1. Make sure your pet is wearing the
Pets in Print bandana

2. Your pet must be photographed in
the work environment
3. Give a description of the role your
pet plays in the workplace with as
much detail as possible.
4. Post your masterpiece on
social media, tag Innotech, and
use the hashtag #PetsInPrint
to make it count
The bandanas were available
on request by emailing sales@
innotechdigital.com and pictures
posted on any social media platform.
The judges included Gail Coles from
the Dogs Trust, and industry pet
lovers Carys Evans from Karis Copp
Media, Colin Sinclair McDermott (the

Online Print Coach)
and Jack Gocher
and Kathryn
Ridout from
Eye on Display.
The 2025
competition
was rocked by
scandal as Alfie
from Graphic
Warehouse attempted
to bribe two of the judges with
cheques from Barkley's Bank for
crypto dog vouchers worth 1000
doggy biscuits. Although the
attempt was uncovered before
judging began, Alfie was disqualified.

PRINTZ

He was still described by his
owner, Richard McCombe,
as a ‘good boy”

Sam continues, “We love
seeing the pictures come in,
the higher quality image the
better and of course it's the
descriptions that also really
give the full story of the role the pets
play in the business.”

As this issue is sent to bed, judging
is in sitting. Results to be posted
here: www.innotechdigital.com/
pets-in-print/

QPP PREFERRED

Tickets available for the

SUPPLIER OF THE MONTH:
STANDFORD MARSH

Print Mastermind 2026 Summit

Tickets are now officially available for the Print
Mastermind 2026 Summit, a dedicated one day
event designed to help print business owners
achieve structured commercial growth. The
event will take place on Thursday 4th June
2026 at the offices of Howden Insurance at One
Creechurch Place, London.

The event is being organised by Colin Sinclair
McDermott, founder of Print Mastermind and
The Online Print Coach. He explains, “The first
Summit in 2023 was very well received, and
we are delighted to bring back this tried and
tested format. The day will be packed with
high level sessions designed to drive value for
every attendee.

Attendees will participate in eight 30 minute
sessions across five dedicated tables, covering a
range of topics, including:

« Business Growth and Sales: Raising prices

without losing work and increasing order value.

» Marketing and Visibility: LinkedIn strategies
and email campaigns that drive repeat orders.

« Systems and Operations: Streamlining
workflow and fixing production bottlenecks.

« Leadership: Shifting from an operator mindset
to a business leader mindset.

« Future and Innovation: Al, automation, and
sustainability conversations.

COMMERCIAL PARTNER
SHOWCASE

In addition to the peer discussions, the Summit
features a Commercial Partner Showcase. Unlike
traditional exhibitions, these partners are already
embedded in the Print Mastermind community
and are present to answer honest operational
questions regarding finance, MIS, garment

printing, production workflow and much mare.

“The goal is for every attendee to leave with a
tighter 30 day focus and ideas that have been
pressure-tested in discussion with peers facing
the same challenges,” concludes Colin.

EVENT DETAILS & REGISTRATION

Date: Thursday 4th June 2026; Time: 9:30am -
4:15pm, followed by drinks until 6:00pm; Venue:
Howden, One Creechurch Place, London, EC3A
5AF. Pricing: £49 + VAT for Print Mastermind
members: £79 + VAT for non-members

Tickets include full access to all sessions, a
buffet lunch, and refreshments. With places
allocated on a first come, first served basis, early
booking is highly recommended.
To book: www.printmastermind.co.uk/summit

(=]

STAMFORD MARSH

oo Savioe Absut MewbBven Coss QL

The UK Leadersin
Wide-Format
Printers

e re—

Stanford Marsh is the UK's independent
market leader for wide format printing
systems in the built environment and
manufacturing sectors.

Wide Format Inkjet Plotters « Wide Format
Graphics Inkjet Printers « Wide Format Folders
« Multifunctional CAD Printers  Contex,
Colortrac and HP Wide Format Scanners.

Expert guidance to best fit quick print pros
solutions from: Stratasys, Desktop Metal and
Makerbot 3D Printers; Autodesk Software
Solutions for both AEC and MFG segments;
Canon imagePROGRAF and Oce wide format
printers; HP Pagewide XL, DesignJet and
Latex Ranges; HP DesignJet, Pagewide XL
Warranty Provider and Service Centre; EPSON
Wide format printers; Ricoh MFD systems;
Contex and Colortrac wide format scanners;
and folders and print finishing equipment
including UK distribution of Neolt trimmers
and laminators.

Full after sales service and consumable support.
01905 458000
info@stanfordmarsh.co.uk
www.stanfordmarsh.co.uk
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Trade print without the stress
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New Products

Mimaki U)330H-160 sets new hybrid benchmark
for versatile production

Mimaki has announced the launch of the
UJ330H-160, a new hybrid UV inkjet printer
designed to help sign makers and print service
providers expand their print capabilities within
a small footprint. As part of Mimaki's renowned
330 Series, the UJ330H-160 brings the series’
advanced image quality and productivity into
aversatile hybrid configuration. Developed in
response to growing market demand across
EMEA for flexible, investment conscious
production environments, the system enables
seamless switching between roll media and rigid
substrates in one platform.

Arjen Evertse, Director Sales at Mimaki
Europe, comments, “In today's printing
industry, companies need to be more agile
than ever. They are expected to deliver diverse
applications with fast turnaround times and
uncompromising quality, often within limited
production space. With the UJ330H-160, we
provide a hybrid UV printing solution that enables
customers to do more with one system, without
sacrificing performance.”

The newly developed conveyor belt transport
system ensures stable feeding of various roll
materials without wrinkling or sagging, including
previously challenging substrates such as thin
window films, fabric, and synthetic leather.

For rigid materials, the integrated vacuum
functionality and lock roller units enable reliable
handling of large and thick media up to 50.8mm,
including aluminium composite panels and

foam boards. Mimaki's UV inks deliver strong
adhesion and excellent scratch resistance on

these demanding substrates, helping businesses
produce a wider array of applications in-house
and reduce outsourcing. Low temperature UV
curing technology further expands substrate
compatibility, including heat sensitive materials.

Powered by Mimaki's 330 print engine, the
UJ330H-160 delivers high definition output with
smooth gradients, uniform solid fills and high
density white for impactful backlit and window
graphics. Clear ink expands creative possibilities
further, enabling gloss and matte finishes as well
as textured and embossed effects.

Thanks to LED UV curing technology, the
system requires no warm up time and is ready
to print immediately, supporting faster job
changeovers and consistent productivity. With
practical production speeds of up to 14m? per
hour when configured with white ink and up to
22m? per hour when configured with 2x CMYK
inks, the system balances premium image quality
with reliable commercial productivity.

Ease of operation is central to the machine,

with automation features including the automatic
adjustment function which helps maintain optimal
print conditions without requiring specialist
expertise, ensuring consistent output. Combined
with RasterLink7 RIP software for advanced UV
effects and the PICT cloud based monitoring tool
for real time production visibility, the UJ330H-160
supports mare efficient and controlled workflows.

“The UJ330H-160 represents the next step in
our UV strategy,” Arjen Evertse adds. “It combines
versatility, stability and advanced UV printing
capabilities at a competitive price paint, helping
customers future proof their business in an
evolving sign graphics market.”

Reflecting Mimaki's ongoing commitment
to sustainabhility, its eco-friendly ELS-170 UV
inks are SVHC- and CMR-free, contributing to
safer working environments and supporting
compliance with evolving European regulations.

Mimaki is exclusively distributed in the UK and
Ireland by Hybrid Services and the company’s
Sales Director, Andy Gregory comments, “The
introduction of the new hybrid model delivers a
powerful combination of Mimaki's wide format
UV printing and flatbed technologies in a device
that offers real world productivity gains, low
energy consumption and Mimaki’s latest and
most sustainable UV inks.”

The UJ330H-160 will be available from April
2026 and will be showcased at major industry
exhibitions across Europe, including FESPA
Global Print Expo 2026 and in the UK at Crewe
Alexandra FC's Hybrid Lounge, on 15th April.
www.hybridservices.co.uk

Motioncutter digital high-speed laser system

How does this work? This interesting homework has been set for QPP to
research over the Easter break. When you unpack the carboard cut out
to release your Easter eggs, consider how this cardboard engineering is

designed and finished.

More than just cutting different weights of media, we will be flirting with
filigree and kiss cuts. Further, engaging with engraving, creasing and perfecting
perforating and finishing with personalised name cutting letters and signs.
Personalised stencils one of our test jockeys asks? Watch this space and we

will report back.

This Mationcutter flagship technology is a laser based digital finishing system
developed by printers, for printers, to solve longstanding industry challenges.
Moationcutter’s philosophy is simple: digital print needs digital finishing.
Greetings cards, labels, packaging, books and direct mail.

The system enables printers to move from conventional, labour intensive
finishing islands to a streamlined, one touch digital workflow, delivering
measurable gains in speed, automation, and creative capability.

We are promised a Motioncutter blog to share, covering digital print, finishing,
workflow, and automation. Best practice applications are in our readers domain
to contribute ideas. Please drop me a line editor@QuickPrintPro.co.uk

www.motioncutter.com

8| APRIL 2026

QUICKPRINTPRO.CO.UK



@ RoutelPrint Loyalty“Rewards

EARN UPTO 10%
OFF ALL ORDERS

Signing up Is Quicker Than Popping on Your Socks!

Turn print into perks, no footwork required. Enjoy discounts from top retailers,
exclusive giveaways, and holiday competitions. Toe-tally worth it!

What Are You Waiting For?
Put your best foot forward
and we'll reward it.

T i Scan the QR code, or visit:
eWeLier.  routelprint.co.uk/loyalty-and-rewards



New Products

Friedheim expands digital
book production with Digibook

Technology Sagl

Friedheim International, a supplier of print
finishing, converting and binding solutions

has announced it has secured exclusive sales
representation rights in the United Kingdom
for Digibook Technology Sagl — digital book
production equipment — enhancing its portfolio
with cutting edge digital and short run
bookmaking machinery optimised for book on
demand and digital print workflows.

This strategic development cements Friedheim's
position at the forefront of digital book binding
technologies and complements its extensive
range of finishing and post press solutions
supplied to commercial, digital and litho printers
across the UK and Ireland.

The Digibook Technology range of book
production machinery is designed specifically
for the needs of modern short run and book on
demand manufacturers operating in digital and
hybrid print environments.

Digibook Technology equipment enable (digital)
printers to perform all phases (360°) of book
manufacturing in house. From perfect binding
including end sheet and backlining, layflat binding
for photo/child books, three side trimming, case

making and casing in - all these steps are covered

via one supplier.

The key factors behind the equipment are the
ease and flexibility of producing on demand book
guantities with a high degree of automation
and simplicity.

The Digibook product range, closes the gap
between semi-automatic and industrial book
production systems and supports customers in
meeting today’s challenges.

“We are thrilled to represent the Digibook
range exclusively in the UK.” said Howard
Cherry National Sales Manager for Finishing
Solutions at Friedheim International. “This
partnership reinforces our commitment to
equipping printers with best in class technologies
that enable profitable short run and book on
demand production.”

The short run book market continues to grow
as printers diversify into digital on-demand
book production and niche publishing. Digibook
Technology machines are designed to meet these
evolving needs by offering:

« Automation and ease of use for operators
without binding specialisation.

+ Rapid changeovers and setup for varied

job runs — reducing waste and downtime

warehouse costs
« High quality binding comparable with

traditional perfect binding solutions.
These capabilities align with the broader market
trend toward increased automation, flexible run
lengths and efficient digital finishing.

“Digibook Technology offers advanced book
finishing technology with the automation and
flexibility today’s printers demand,” added
Seth Morgan “Together, we can help UK print
businesses capture new markets by bringing
premium book production in-house.”

Digibook machinery will be available for demo,
sales and UK installations through Friedheim’s
national sales and service network. Customers
will benefit from comprehensive installation
support, training and after sales service, backed
by Friedheim's experienced technical team.
www.friedheim.co.uk

Digital embellishments in the Italian wine market

Xaar's partnership with Polipress

luxury in each bottle.

precision and speed, helping brands

International in Italy is delivering
advanced digital embellishment
solutions to the premium label
market. Through the installation
of Xaar's Versatex printbar the
collaboration is transforming
label production for high value
applications, particularly in

the wine industry.

With over 20 Versatex printbars
now installed across the country,
Polipress has firmly established
itself as a key player in the digital
embellishment space, supporting
the country’s renowned wine label
sector. These installations span both
printing and converting stages,
reflecting a growing trend toward
high end, premium features on
labels that are innovating to meet
evolving market preferences.

The growing importance of
premium labels in wines and
other beverages reflects a shift in
consumer expectations and brand

storytelling. Techniques such
as tactile varnishes, cold foiling,

and high opacity whites allow
producers to integrate creativity
and innovation into their packaging,
raising the perceived quality and
uniqueness of their products.

These embellishments nat only
enhance visual impact but also
create a sensory experience that
resonates with consumers seeking
authenticity, craftsmanship, and

The Versatex stands out for its
dual capability to apply varnish
and cold foil digital embellishments
in a single unit, with a single fluid
offering unmatched flexibility
and efficiency. Being available in
both left to right and right to left
configurations ensures seamless
integration with digital workflows,
including compatibility with
Nilpeter and HP Indigo label presses
alongside ABG label finishing
lines. This versatility is crucial for
converters seeking to enhance
label aesthetics while maintaining
streamlined production.

“Polipress’s success in the Italian
wine label market is a testament
to the power of partnership and
innovation,” said Tom Mooney,
Versatex Product Manager at Xaar.
“Versatex enables converters to
deliver stunning embellishments
such as high opacity whites, tactile
varnishes, and cold foiling with

stand out on the shelf”

The collaboration between
Xaar and Polipress reflects a
shared commitment to pushing
the boundaries of digital print.

By comhining Xaar's leading
inkjet technology with Polipress's
market expertise, the partnership
is enabling Italian converters

to meet the demands of luxury
label production with confidence
and creativity.

Angelo Tribocco, Sales Manager
at Polipress International added,
“Together with Xaar, we have
introduced a technology that quickly
proved to be a real game changer.
From the very first installations, our
customers immediately recognised
the value: the ability to unlock new
levels of creativity while achieving
an efficiency and cost performance
that traditional analogue solutions
simply cannot reach.”
WwWWw.Xaar.com
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Described as the “Swiss Army knife of finishing,” Razar combines raised Spot UV printing, cutting,
creasing, and taping into a single, automated pass — enabling users to produce complex,
high-quality finishes more efficiently and affordably.
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New Products

Konica Minolta new JETvarnish 3D Web 400

Konica Minolta has unveiled the JETvarnish 3D
Web 400, a new digital embellishment solution
designed to help label converters accelerate
time to market, enhance brand impact, and
deliver greater value to their customers. By
enabling premium finishes in a single, efficient
digital workflow, the system supports faster
product launches, more agile design changes, and
stronger shelf differentiation for brand owners.
Available now, the JETvarnish 3D Web 400
is the latest generation of roll to roll digital

embellishment press from MGI Digital Technology.

It enables single pass spot UV varnishing and
hot foil stamping, using a 100% digital process,
on a wide range of substrates, and for offset,
flexo, toner or inkjet printing. It meets the most
varied requirements for short, medium, and long
runs by enhancing labels with digital spot UV
varnish and hot foil stamping in fixed or variable
data, flat or 3D.

From a brand owner's perspective, this
supports faster, more agile product launches
while enhancing shelf impact and overall brand
perception. Consistent, high quality digital
embellishment enables brands to respond quickly
to market demands, introduce new designs with
confidence, and differentiate more effectively
at the point of sale. The result is reduced time
to market and labels that strengthen brand
recognition and perceived value, without the
constraints of traditional finishing processes.

With its modular concept, the JETvarnish 3D
Web 400 is available in six configurations - with
one or two print engines, with or without hot foil
unit, and with or without an inline semi-rotary
die cutting unit - to suit all needs and budgets.
Controlled by a simple and intuitive interface
that can be replicated on a digital table, the
JETvarnish 3D Web 400 enables operators to

perform complex finishing operations that cannot

be achieved with conventional technologies.

Its MGI Connect software suite integrates cost

calculation, predictive maintenance, and a realistic

visualisation of the embellishment effect.

With its 100% digital integration and unified
workflow, and real time monitoring, the
JETvarnish 3D Web 400 can deliver the benefits
of Factory 5.0 for optimum quality productivity.

Key features of the JETvarnish 3D
Web 400 include:

+ Unique online 3D and augmented reality
proofing solution, enabling customers to
remotely visualise the real impact of digital
embellishment on their project.

» AIS Scanner controlled by artificial intelligence
ensures perfect on the fly registration.

« In addition to the application of a regular spot
UV varnish in the first printer unit, there is an
option to apply a special varnish in the second
printer unit that does not adhere to hot foil.
This combination enables varnishing and foiling
in a single pass.

« Print speed of up to 42 m/m on roll widths

Be among the first to see
Mimaki's new Hybrid UV printer

Hybrid Services is excited to host the launch of
the all new Mimaki UJ330H-160, an innovative
hybrid UV printer that combines roll-to-roll and
rigid printing in one powerful solution.

Where: Crewe Alexandra Football Club, walking
distance from the train station

When: Wednesday 15th April 2026, Drop in
anytime between 10:00am - 4:00pm (pre-
registration required)

Join Hybrid for this free event and see the
Mimaki UJ330H-160 in action at the home of
Crewe Alexandra FC

Why the new Mimaki Hybrid UV Printer could
be the right fit for your business

The all new Mimaki UJ330H-160 is designed

U_IJIBS30H-160

HYBRID UV PRINTER

for print businesses looking to expand their
capabhilities without expanding their space. If you
currently run a roll-to-roll printer but want to

say yes to more customer requests such as rigid
signage, display boards or short run panels, this
hybrid solution could be the answer.

from 200 mm up to 350 mm width, which can
optionally be extended to 420 mm.

« Small footprint and low power consumption
reducing CO2 emissions.

« Automatic on the fly makeready to eliminate
waste, optimising raw material consumption.
This system makes it easy to run back to back
prints one after the other.

« An automatic cleaning system that takes just
10 minutes a day.

Toshi Uemura, Head of Industrial Print Business,

Konica Minolta Business Solutions Europe, said:

“With this groundbreaking technology that

enables single pass spot UV varnishing and hot

foil stamping using a 100% digital process, the

JETvarnish 3D Web 400 is another example of

how we help printers, converters and brand

owners to rethink possibilities and maximise
efficiencies. The launch is a manifestation of our
dedication to pioneering digital transformation,
fostering resilience, and contributing to the
sustainability of the printing industry, especially
as the era of print Industry 5.0 comes to life”
www.konicaminolta.co.uk

Combining both roll-to-roll and rigid media
printing in one machine, the UJ330H-160 removes
the need for separate printers, making it ideal
for businesses where space is limited or where
installing a flatbed simply isn't practical.

With support for a wide range of rigid and
flexible materials, along with Mimaki's UV
LED printing technology for vibrant, durable
output, the UJ330H-160 opens the door to
new applications while keeping production
efficient and versatile.

Don't Miss Out

Whether you're looking to expand your
services, boost productivity, or simply see the
very latest in Mimaki innovations, this event is
not to be missed.

Register your free place today and join
Hybrid in Crewe: https;/hybridservices.co.uk/
news/be-among-the-first-to-see-mimakis-new-
uv-hybrid-printer/
www.hybridservices.co.uk

12 | APRIL 2026

QUICKPRINTPRO.CO.UK



Vivid ersatile Value packed

promo products - mugs - rigid items - sportswear - apparel - soft signage - bags & more

Vivid
Extended colour gamut

with violet, orange and hL.{b('ld Mimaki

fluorescent inks.

Versatile

Print apparel, textiles
and rigid items. 01270 501900

hybridservices.co.uk

INEW Value paced

JLISt £6,395 and training. Ink pack required.

. . Offer subject to availability and
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Pixel Prophet

They think it’s all over...

Martin Christie explores the distinct gap between the logical patterns
of machine learning and the spontaneous creativity of the human
touch, offering a cautionary guide for professionals navigating the
“black box” of generative Al in print and image restoration.

“ 7 ou didn’t have to be alive in that
summer of 1966, or even like most
of the country glued to a black

and white television, to recognise that

catch phrase; it’s been recycled so many
times since. It was the closing moments
of the World Cup, with England poised
for a dramatic victory over Germany,

and as the referee fumbled for his

whistle, fans began to invade the pitch in

anticipation. BBC commentator Kenneth

Wolstenholme noted the crowd, but with

the score already 3-2 in extra time, it

was still possible that a late shock could

spoil the show. That’s when Geoff Hurst

hammered in the deciding shot that
triggered the now-famous punch line. It
was spontaneous, unscripted, and entirely
unpredictable, and sealed the moment in
history with just three words.

Sport is one of those activities,
whichever is your preference, that can
produce moments of magic and despair in
equal proportions, entirely because it can
never be entirely predicted or planned.
That in itself is remarkable, considering
the immense preparation, research and
training now undertaken for almost any
sporting venture. This places it alongside
great music, arts and invention as human
traits that are truly creative. In the words
of the verbal genius, Murray Walker,
‘anything can happen — and usually does!

I was reflecting on this conundrum
after listening to yet another discussion
on the place of Artificial Intelligence,
and it just seemed to me that here was a
good example of its benefits and probable
limitations. Imagine a computer bot doing

a commentary on that football match. We
would no doubt get a much more detailed
description of tactics, positions, and the
trajectories of spherical objects. But would
it deliver that final sentence that sealed
the moment in people’s minds long after
most of the match had been forgotten?

Well, I'll let you decide on that
one. Personally, I think it shows that
both have something to contribute
and that, combined, they make a
much greater whole.

But it may be that simply going for
manual input becomes too irksome or
time-consuming so that it is no longer the
first choice, or even a consideration. When
Al becomes the go-to option, it becomes a
knee-jerk rather than a complete solution.

The pervasive use of the term Al
covers a multitude of tasks, as the phrase
itself has become so familiar, especially
as a marketing tool, that it is often
applied to actions that are not actually
artificially generated.

So I make no apology for explaining
this at some length because it may help
clear some of the confusion, and throw
some much-needed light on more than
the creation and manipulation of images.
Intelligent processors are so much a part
of so many of the things we use daily, it’s
very important to clarify how they work,
and why, sometimes, they don't.

MACHINE LEARNING VS.
ARTIFICIAL INTELLIGENCE

A good deal of what is now classified
as Al through convenience is actually
Machine Learning, and as I've probably

been guilty of making this assumption

in the past, this is a chance to correct an
important misunderstanding. The two
are quite different in how they work, and
while both have been around in computer
circles since the early days, it is only in
recent years that Al has become the
dominant force.

From the beginning, computers were
very good at making calculations, like
Alan Turing, the seemingly impossible
Enigma code. Machine Learning
recognises patterns to predict outcomes.
The more it is given, the more it learns. So
it became possible for it to learn to play
chess and anticipate moves on the board
because it is a very logical game. By the
same logic, predictive text became feasible
— but only a word or two at a time. No
giant leaps, or whole sentences , and often
awkward failures. Without a clear path, it
couldn't take giant leaps in creativity.

Facial recognition worked on the same
principle: it could identify a particular
face as long as it provided a recognisable
profile; otherwise, it was a dismal failure.
But from these early lessons, it was a
comparatively short technical hop for
search engines to find pictures of food,
friends or cute kittens.

The only limitation on the machine’s
ability to learn was the available resources
from which to research patterns and put
them together like matching pieces of a
jigsaw. It was the very growth of popular
digital imaging and its transmission by
social media that made the next giant
leap possible.

As human beings, we learn from our
mistakes as much as we do from our
successes. Computers can't do that
because they have no way to judge which
is which without some formula that
can be tested and proven. That’s why
Artificial Intelligence feeds on the vast
human resource of information available
on the internet to draw examples, and
direct its output. And it’s the fallibility
of that resource that is the Achilles heel
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of Al when it comes to making more
ambitious conclusions.

By breaking free of the restrictions of
established patterns, Al doesn't learn from
mistakes; it can actually reproduce them
if not held in check or supervised. That’s
the important difference. It’s learning
from example, but is unable in itself to
test the integrity of its output without
correction. Now we have Generative Al,
which is a massive leap of faith in the
process, as it is actually providing entirely
new creations in words and pictures with
limited reference to the original source.
Not just predicting the next word, but
dictating the next page.

In researching this column, I discovered
that there is a thing the IT experts call
the “black box problem’ which is an
inability to actually understand how Al
makes some of its apparently random
judgments. I'm certainly no IT boffin,
but in simple terms, it rather mimics a
puzzle Lillustrated in this column many
years back, being the black cat in the
snow — an image which totally baffled the
automated sensors of digital cameras as
the colours — or absence of them — were
outside of their electronic comfort zone.
As photographers, we learned to override
the camera’s processing, which assumed
there was no blue sky or green grass to
work with: we switched to manual.

THE PITFALLS OF Al IN
IMAGE RESTORATION

Last month, I used the example of
colour restoration of a family group,
where the original photo had become
badly faded through age. Without a

little organic assistance, Al struggled to
achieve acceptable results because it
didn’t have enough reference to what the
original colours would have been, and
was creating new ones that looked too
artificial. But there was one more thing I
learned which didn’t register significance
at the time. I use layers in Photoshop to
blend in edits as seamlessly as possible,
but I noticed that the Al layer didn’t
exactly match the perspective of the one
below. I thought I had just made a slight
mistake with the mouse and moved an
anchor point, but I've since learnt that Al
works to specific aspect ratios — it was
changing the shape all on its own.

That’s why some restorations don’t
look quite right. It may not make any
difference to a landscape, but people’s
facial structures are quite specific, which
is why we, as humans, recognise friends
and family in a crowd of others. So it’s a
cautionary note: if you are doing image
repair for customers to produce print,

Pixel Prophet

Computers don’t have to answer for their

mistakes — you are the one who has to take

the rap at the front counter

be careful to check how closely the

new version matches the original. We
have always had the digital challenge

of producing the colour the customer
believes is correct. Potentially, Al editing
opens up a whole new can of worms.
Computers don’t have to answer for their
mistakes — you are the one who has to
take the rap at the front counter.

The caution also extends to files
submitted that may have been doctored by
a person or person’s unknown. Because of
computing demands, images generated by
Al — particularly on phones — may well
be low resolution, or contain elements
that are. They may look fine on a mobile
screen, but in print, they will be rejected.

Of course, it’s your job to notice that,
not the customer! Just one more minefield
to pick your way through in the print
room. It’s all very well explaining that it’s
the customer’s responsibility to provide
suitable files, but they will point out that
you are supposed to be the expert, not
them. And in a world where you have to
print a warning on a pizza box to remove
packaging before eating, it’s well worth
covering your back.

One further important point is that,
as I have mentioned previously — and
you should be aware — Adobe is now
charging for generative actions on its
subscription plan. You have a certain
number of credits depending on your
plan, but the debits vary considerably
depending on which of several options
you choose to employ, and they are not
refundable if you or the customer doesn’t

like the results. So it can be a waste of
time and money, and another reason why
resorting to Al as a first response may not
be the best practice.

There are alternatives: many more
actions in PS don’t rely on Al As
mentioned earlier, machine learning uses
in-depth knowledge of existing pixels to
effect changes rather than create new
ones. Content aware is a perfect example
of this; it does exactly what it says on the
tin, and if you don't like the results, you
can use it as a workaround until you come
up with a compromise you do.

As mentioned, machine learning works
by recognising patterns, so selective
editing becomes much easier and faster
than previous purely manual methods,
as it is not trying to paint over an image
with a crude brush but to separate its
pixels in minute detail because it can. It
has become much improved and refined
over the years because of the wealth
of examples fed into the system by the
umbilical cord of the internet.

This is where the professional, using a
programme like Photoshop, will continue
to have an advantage over the instant-fix
solutions available to the general public,
as they will increasingly be entirely Al-
based, offering a simple solution rather
than an accurate one. I've certainly
learned more tricks in PS over the years
than I can immediately recall, but next
month I'll try to recall some for those who
prefer to do more than press a single tab.

They may think it’s Al all over.

It's not yet! m
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People in Print

Drytac promotes Kieran Blacknall to UK MD

Drytac has announced the promotion of
Kieran Blacknall to the role of Managing
Director in the UK.

Kieran will assume full responsibility for
Drytac’s UK business, overseeing strategic

direction, commercial performance, and
operational leadership. He will work closely with
the global leadership team to align UK operations
with Drytac's wider international strategy, while
continuing to strengthen customer partnerships
and drive sustainable growth across the region.

Kieran takes on his new position having most
recently served as Operations Manager at Drytac
UK. In this role, he oversaw day to day operational
activities, ensuring efficient production, quality
control, and on time delivery, while playing a key
role in long term strategic planning and cross-
department collaboration.

He joined Drytac in July 2023 as Academy
Manager, bringing with him extensive experience
from previous management roles within the
print industry, including Visual Communications
Manager and Operations Manager at Minuteman
Press Bath. Since joining Drytac, Kieran has

James Cropper duo triumph at
Future Trailblazer Awards 2026

James Cropper is celebrating the achievements
of two of its rising stars at the Future Trailblazer
Awards 2026, announced at Packaging
Innovations & Empack.

Jordan Scott, Head of Marketing, won the Brand
Visionary award, while Genevieve Dowson,
Senior Technical Specialist, received a Highly
Commended certificate in the Operational
Excellence category. The awards, presented on

the Circular Economy Stage at Birmingham's NEC,

recognise young professionals driving innovation,
sustainability, and operational excellence across
the packaging industry.

Jordan Scott has been recognised for her
outstanding creativity in brand packaging and
visual storytelling. Since joining James Cropper in
2021, she has led the launch of Coloursource™,
setting new standards for coloured paper while
championing sustainable, design led solutions.
She also spearheaded high profile initiatives
such as Message in a Wrap with paper artist
Nathan Ward, blending strategic marketing
with imaginative design and demonstrating how
paper and moulded fibre can elevate responsible
packaging. Through cross industry partnerships,
rebrand leadership, and digital innovation, Jordan
consistently drives creativity, collaboration, and
the future of UK packaging.

Jordan said: “In today's market, collaboration is
key to success, and within this role, | have been
given the freedom to explore some fantastic and
powerful opportunities, allowing us to effectively
communicate our world class capabilities and
creativity. Over the last few years, | have had the
privilege of playing a small role in many exciting

Jordan Scott -
James Cropper

Congratulations!

FUTURE
TRAILBLAZER

projects and partnerships. It never ceases to
amaze me how far our product truly reaches and
what possibilities this opens for us.”

Genevieve Dowson's Highly Commended
award acknowledges her rapid impact across
technical, operational, and product development
projects. Since joining James Cropper in January
2025, she has applied hands-on expertise —
from troubleshooting machinery to supporting
the launch of the Coloursource™ range — while
collaborating across teams to deliver innovative,
sustainable, and design led solutions. Her
attention to detail, problem solving skills, and
ability to turn complex challenges into successful
outcomes have strengthened processes, improved
product quality, and elevated the overall customer
experience at James Cropper.

Genevieve said: ‘Every day | come into work at
James Cropper, I'm inspired by everyone | meet
because there’s a level of passion surrounding
you every day. It's an unbeatable environment,
surrounded by supportive and hardworking

played an integral role in strengthening internal
processes, enhancing team performance,

and supporting the continued growth of

the UK business.

“We are delighted to promote Kieran to
Managing Director in the UK," Hayden Kelley,
CEO at Drytac said. “Since joining Drytac, he
has demonstrated strong leadership, strategic
thinking, and a clear commitment to operational
excellence. | am confident that under his direction,
Drytac UK will continue to build on its success
and deliver outstanding value to customers.’

Drytac continues to invest in leadership,
innovation, and operational excellence as it
supports print service providers, sign makers, and
visual communication specialists worldwide with
high performance adhesive films and mounting
solutions engineered to perform.
www.drytac.com

Alice Kirkham - Nestlé

FUTURE
TRAILBLAZ

individuals who are always willing to help

and share their expertise. The culture here is
something special, and being part of a team that
blends heritage with innovation makes it a truly
great place to work.”

Paul Barber, Managing Director at James
Cropper Paper & Packaging, commented: We
are immensely proud of Jordan and Genevieve.
Jordan's award winning creativity and Genevieve's
Highly Commended recognition reflect the talent,
dedication, and collaborative spirit that drive our
business forward.”

Launched in partnership with the Institute
of Materials, Minerals & Mining (I0M3), the
Future Trailblazer Awards aim to support the
next generation of packaging leaders. From
78 initial nominees, including Jordan Scott and
Genevieve Scullion, 26 finalists were selected
across seven categories. A distinguished
panel of industry experts determined winners
and commendations.

WWW.jamescropper.com
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STICK YOUR
BRAND ANYWHERE

UV DTF for Bottles, Mugs, Plastic, Ceramics, and More

R-JET PRO DTF™ UV61 -

UV DTF PRINTING LETS YOU
CREATE VIBRANT, LONG-LASTING
TRANSFERS FOR ALMOST ANY

HARD SURFACE LIKE BOTTLES, e
MUGS, BOOKS, PLASTICS, METALS,
CERAMICS, GLASS, AND MUCH - — —,

MORE. e

OUR R-JET PRO DTF™ UVi
AND UV61 PRINTERS DELIVER
UNMATCHED VERSATILITY,
DURABILITY, AND QUALITY FOR
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FESPA Show Preview

hands-on with the latest tech and get your
business ahead making new connections
at networking events. It's the perfect
I H E P L Ac E chance to explore how print is evolving —
and how your business can evolve with it.
T Whether you're a print service provider,
Fo R EXPE R S abrand owner, or a creative professional,
see the future of print coming to
life at FESPA 2026.

||||i AP DYNAMIC EXHIBITORS FOR
si@ || ““,. FEST EUROPEAN SIGN EXPO 2026
il ! The exhibition space will showcase

products and solutions spanning
all areas of signage and visual
19 - 22 May, Barcelona communications, including channel
lettering, dimensional signage, digital
signage, display systems, engraving
and etching, illuminated displays, LED,
neon and out of home media. Visitors
will have the opportunity to explore
the technologies and applications
that are involved with signage design,
production and deployment across a wide
range of markets.

During the event, visitors will also be
able to hear advice and insights from
experts and visitors - on trends, the
changing expectations of customers, and

insight on how to leverage opportunities.
B ar c el O n a Michael Ryan, Head of FESPA
Global Print Expo and European Sign
P Expo, comments: “We can't wait to
th e rl nt e r S welcome visitors to European Sign
Expo 2026, where visitors will be able
to explore the latest opportunities in
e r e c t dre am signage and visual communications.
p The event offers a valuable platform for
them to network with experts in the field
and discover new trends affecting the

FESPA Global Print Expo 2026 Discover the latest technology, market landscape.

returns to Fira Barcelona Gran materials, and applications across print, For more information on European Sign
. . personalisation and signage. You'll Expo, visit: https://europe.fespa.com/

Via, Spain, from 19-22 May 2026, experience live demonstrations, get european-sign-expo

bringing together over 500
exhibitors for the leading screen,
digital, and textile printing event.

he four day event features

innovations in wide format, signage,

and personalisation, co-locating
with European Sign Expo, Personalisation
Experience, Wrapfest, Corrugated and a
new dedicated Textile show.

With a nod to The famous “Barcelona”
song is a 1987 operatic pop duet by Queen
vocalist Freddie Mercury and soprano
Montserrat Caballé, FESPA Global Print
Expo is the perfect printers dream. More
than just a show, a performance for the
world to see. A miracle sensation. A guide
to inspiration.
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FESPA Show Preview

PERSONALISATION
EXPERIENCE AT FESPA 2026

Personalisation Experience will bring
together experts from across the
personalisation supply chain to offer
them access to the systems, technologies
and experts shaping the landscape
of customisation.

Personalisation Experience will
serve as a hub for brands, retailers,
printers, manufacturers and technology
providers to explore how customers
place significant value on personalised
products. They will learn about how to
leverage commercial opportunities in
this field — from implementing variable
data print and scaling up customisation
production, to intelligent automation and

connected workflows. e
Visitors to the event will also be able 5 e £ AN - b
to experience free to attend, expert Tajima Europe and ZSK. FESPA’ Textile Ambassador, adds: “FESPA
led conference sessions, taking place In addition, solutions for workflow Textile is providing a vital platform for
on the show floor and covering topics efficiency, colour management and the conversations that matter. We must
including personalisation, printing, production will be showcased by brands confront the immediate challenges facing
textile and signage. such as: Crea8iveSkill, DRAWstitch textile printers, whilst examining exactly
Duncan MacOwan, Head of Marketing International, Embodee.com, Fiery and how technology is being applied in the
and Events, FESPA, comments: Fulfill Engine. here and now. More importantly, we need
“Personalisation is now fundamental to Callum Legg, Group Sales and Project to understand how these innovations
how brands connect with their customers. Manager, FESPA, comments: “Textile — and the trends driving them — will
It has also shifted from being a specialist printing and garment decoration is one fundamentally reshape the manufacturing
feature to a more widely available offering  of the most dynamic growth areas across ~ landscape for printed fashion, sportswear,
— and for printers, this presents huge the speciality print sector. Considering furnishings, and interiors in the years
commercial opportunities. this, we've developed our new event — to come. Together we will define our
“Visitors to the show can explore comprising a strong line up of exhibitors industry’s future.”
creative solutions to capitalise on the and a dedicated conference programme While at the show, visitors to Textile
customer demand for customised - to provide our community with access can also attend “The Conference’ for free,
products and learn how they can to textile related technologies, expertise which will cover intelligent production
make it central to their offering. I also and applications that can benefit and customisation.
encourage visitors to explore the co- their businesses. We look forward to For more information on Textile,
located events, as there will be several seeing and supporting members of our including the exhibitor line up, visit:
suppliers displaying customisation community in Barcelona!” https://europe.fespa.com/textile
enabling solutions” Debbie McKeegan, CEO of Texinteland ~ www.fespa.com

For more information on Personalisation
Experience, visit: https://europe.fespa.
com/personalisation-experience

FESPA INAUGURAL TEXTILE EVENT

In the Textile exhibition space, visitors
will be able to explore digital textile
printing and garment decoration
technologies for screen, direct to garment
(DTG), direct to film (DTF), transfer
printing, dye sublimation and roll to roll
textile printing. Confirmed exhibitors
include leading manufacturers of print
on demand production (POD) and high
volume textile printing and garment
decoration, such as: B-Flex Italia, Brother
Internationale, Chemica, Coldenhove,
EPSON, Forever Digital Transfer,
Hotronix, Klieverik, Kornit Digital, Melco
International, Mimaki, Monti Antonio
S.p.A, M&R Printing Equipment, Inc, bV W2 VoS A Sl N NN Nt
Polyprint, ROQ International, STAHLS’, e W YRV LYY VRPN
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Best Kit Feature

Errea upgrades sportswear
with seven high-performance
Mimaki digital textile printers

imaki Europe has supported
renowned Italian sportswear
brand, Errea in upgrading its

digital textile printing operations with the
installation of seven high performance
Mimaki systems. The new installation
includes three Tiger600-1800TS
industrial dye-sublimation printers and
four TS330-1600 solutions, replacing a
previous fleet of 28 digital printers. This
major upgrade marks a significant step
forward in Erred’s production strategy,
enabling the company to streamline its
printing infrastructure while improving
efficiency, colour consistency and overall
production control.

Operating in a sportswear
market increasingly driven by mass
customisation, shorter lead times and
high expectations for colour accuracy,
Errea undertook a comprehensive review
of its printing setup to support the next
phase of its industrial development.
“Quality and innovation have always been
a core value for Errea since the company
was founded,” says Angelo Gandolfi,
Founder and CEO of Errea. “This is why
we decided to take a decisive step forward
and rethink our printing operations. After
carefully analysing the solutions available
on the market, we identified Mimaki as
the partner best able to meet our needs —
not only in terms of technology, but also
for its ability to support us throughout
this transformation.”

'The new Mimaki configuration enables
Errea to manage a wide variety of orders
— from large volumes for clubs and
federations to highly personalised, small
batch runs — within a single, streamlined
production environment.

By combining the industrial
productivity of the Tiger600-1800TS with
the agility of the TS330-1600, Errea can
switch seamlessly between volume driven
production and customised jobs, while
ensuring stable colour reproduction and
consistent print quality across machines
and production sites. One TS330-1600 unit
supports creativity, design development
and sampling at Erred’s creative
headquarters in Italy, while the remaining
systems operate at the company’s

[

production facility in Romania. As a result,
mass customisation is fully integrated into
daily operations as an efficient, repeatable
process, rather than an exception.

The consolidated Mimaki setup also
simplifies machine management and
maintenance, optimises production space
and ensures reliable, repeatable results
across different production locations.
“With the new installation in place and
fully operational and Mimaki as a reliable
technology partner, we strongly believe

that we will be able to continue our path
of industrial evolution with confidence”,
add Angelo Gandolfi.

Mimaki is exclusively distributed in
the UK and Ireland by Hybrid Services,
and the company’s Sales Director, Andy
Gregory comments, “The installation
of a raft of production dye sublimation
hardware at Errea is a great example
of how Mimaki’s latest solutions can
make an effective transition to localised
production in the sportswear and
apparel sector. Businesses in the UK
and Ireland interested in exploring
similar setups can view both models at
Hybrid and our specialist textile reseller
partners’ showrooms”

Commenting on the installation,
Marco Vanzini, Sales Manager at Mimaki
Bompan Textile, says: “This installation
reflects Erred’s clear strategic vision:
simplifying production while increasing
performance, flexibility and colour
consistency. By combining industrial
productivity with digital agility, the
Tiger600-1800TS and TS330-1600 systems
provide a solid, future ready platform
to support Errea’s growth in a highly
demanding sportswear market”
www.hybridservices.co.uk
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Sell your
surplus with
our award

winning
team.

Large modern fleet of trucks
and vans for any size collection

% Reliable, scheduled UK
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Cash for your unused,
surplus toner and inks.

From single units to container loads of
unused printer and photocopier cartridges

Great prices for your goods
B FREE UK Collection

TRADECOPIERS cioisszion

Email sales@tradecopiers.co.uk
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Paper Chase

Digidelta to elevate industry standard
with evolution of DECAL

Central to Digidelta's appearance at FESPA 2026
will be its renewed DECAL collection, with a
focus on how the range is setting a new industry
standard in terms of product performance and
customer value.

Previously, solutions offering bubble free and
dot matrix features were positioned as premium
or upgraded versions of standard products.
However, within DECAL, these have become
structural features across the entire portfolio,
with DECAL Bubble-Free and DECAL Dot Matrix
adhesives now hoth being offered as standard.

DECAL has been a key part of Digidelta’s
offering since the brand was first introduced
in 2009. The range has been continuously
developed and expanded over the past 17
years, with customers in regions worldwide
using DECAL solutions for a wide gamut of
graphics applications.

DECAL Bubble-Free is a high quality self-
adhesive vinyl with air escape technology,
which allows for a fast and clean installation.
With traditional vinyl, users must work with
several ancillary tools to install a piece. However,
with DECAL Bubble-Free, users simply place
the printed graphic in position on the surface
and squeegee over the top to ensure it is
properly stuck down, before sitting back and
admiring their work.

DECAL Bubble-Free is available in multiple
formats — including Polymeric Vinyl, Monomeric
Vinyl and Glass Decor — and is particularly
popular for large format graphics applications,
window graphics, vehicle wraps and similar
projects where surface appearance and ease of
installation are critical.

Meanwhile, DECAL Dot Matrix has been
designed for short term promotional applications,
allowing customers to easily install printed
graphics on flat, smooth and non-parous surfaces.
This special adhesive eliminates common viny!
issues such as wrinkling and bubbling, allowing
users to reposition the material several times
without leaving residue and helping them to
achieve a professional finish. In addition, once a
campaign has concluded, graphics can be cleanly
removed without leaving residue or damaging the
surfaces to which they are applied.

DECAL Dot Matrix is available in both clear
glossy and white matte options, while the product
also features a double layer PE liner, protecting
the vinyl from humidity, thus eliminating issues
such as waving and curling during printing,
finishing and installation. In addition, durability
of up to six months makes the solution ideal for
short term retail graphics, promotional campaigns
and other installations where speed, flexibility
and removability are key.

R bric

The quality of the entire DECAL range

is supported by Digidelta’s collection of

internationally recognised and respected

certifications such as fire resistance certification

B S1/D0, in line with the European standards of

IS0 13501-1 and ISO 11925-2. In addition, products

are manufactured from European raw materials

that meet both REACH and RoHS requirements.
All DECAL products are manufactured in-

house by Digidelta at its specialist facility in

Torres Novas, Portugal, where the company is

in the process of building a new 15,000 sg. m.

production facility, scheduled for completion

later this year. Once fully operational, the site will

incorporate four coating lines, 1,300 racks and

five specialist slitters, supporting output of up to
75 million square metres of media annually.

“We believe companies around the world
should have access to the highest quality, most
innovative materials without having to pay a
premium,” said Armando Mota, CEO of Digidelta.
“Our DECAL range reflects this belief, with both
bubble free and dot matrix solutions available
to customers as standard, allowing them to
achieve first class results without having to
pay over the odds.

“We're excited to be sharing details of our
renewed DECAL collection at the FESPA Global
Print Expo 2026 in Barcelona in May, and very
much look forward to meeting with visitors to
showcase what is possible with DECAL materials.”

If you would like to learn more about Digidelta
and its solutions, do drop by stand ES5 in Hall 3
at the FESPA Global Print Expo.
https:/digidelta-internacional.com/
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Paper that performs.
Time and time again.

FEDRIGONI
Arcoset Digital

The offset feel for digital printing.

A white uncoated FSC® certified, ECF
pulp paper and board, offering reliable
performance on dry toner digital

presses.

Ideal for: Presentations, reports,
invitations, flyers, brochures and more.

FEDRIGONI
Symbol Freelife

Premium quality with a sustainable touch.

A high-white, triple-coated paper made
from FSC® certified and recycled fibres.
Its exceptionally smooth surface ensures
vibrant results on HP Indigo, inkjet and
dry toner technologies.

Ideal for: Publications, packaging,
graphics, covers and inserts.

Want to see it for yourself?
Request your FREE sample today.

DR

J premier paper.co.uk




Showtime

What a show!

ESPA Global Print Expo
F 2026, European Sign Expo,

Personalisation Experience,
WrapFest and two new additions,
Corrugated and Textile, will welcome
over 500 new and returning exhibitors
from over 40 countries, bringing together
the global speciality print community
to experience innovation, insight and
practical solutions across print, signage,
personalisation, corrugated packaging
and textile production and wrapping (19-
22 May 2026, Fira de Barcelona, Spain).

This year’s Printwear & Promotion LIVE!
was another huge success! The co-located
event welcomed 165 exhibitor stands
with visitors across the three days almost
touching 6,500, just shy of 5,000 coming in
via the Printwear entrance, and another
1,500 attending via Sign & Digital UK! As
usual, the first day on the Sunday was the
busiest with 2,700 in attendance!

The show has for many years been a
launch pad for new equipment and this
year’s event did not disappoint with latest
additions and expanded ranges on display
from more than a dozen of the industry’s
major suppliers. Once again, the vibrancy
and diversity of the industry was on display
with over 60 garment suppliers showcasing
their latest styles, colours, and fabrics!

Event Director, Tony Gardner,
commented ‘Feedback from the industry
indicates that the printwear sector in the
UK has remained static over last year.
Consequently, we were very pleased to see a

virtually identical turnout to the number of Rob Goleniowski, Regional Manager Goleniowski quoted: “We're finding that
visitors to last year’s P&P LIVE! What really ~ for Roland Europe, said it had been a the customers are a bit more educated now,
stood out this year was the investment ‘vibrant’ event as he noted a particular that there is no kind of one perfect solution.
made by the exhibitors in the quality of interest in DTF, while customers were So whilst DTF has advantages, there are
their stands and displays. There is always asking more questions to find the other technologies, eco solvent, UV, for
abuzz at the show, and you could really right fit for them. example, that have also got their own

feel the energy across the halls. We are
delighted to have received so many positive
comments on the event from both visitors \
and exhibitors. e i i @ technology for the right application”

While over in the adjoining hall, T s : ¥ This diversification of interest was
visitors could discover all the equipment, also noted by the IPIAs general manager
products, services and advice they could Brendan Perring, who told us the event had
need should they wish to diversify into the highlighted increasingly blurred boundaries
sign making world. between areas of the industry.

Exhibitors and visitors alike were full “It’s interesting to see every year how the
of praise for the exhibition. Martin Lowe, different boundaries between our sectors
Marketing Manager at Resolute, said the are breaking down,” commented Perring.
team had been pleased with the event. After a successful show, Printwear &

“Both stands have been incredibly busy Promotion LIVE! will be back at the NEC
the entire time,” Lowe said during the event. next year, provisional dates for 2027 are
“So we've been really fortunate in how it has 21-23 February. m
been going so far” www.printwearandpromotionlive.co.uk

. N relative strengths.
" e Rhes_ Rammadn SRR H “We're seeing that customers are more

- e gl understanding about choosing the right

%
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GLOBAL
PRINT EXPO
2026

THE
PLACE
FOR
EXPERTS

Europe’s Leading Print
and Signage Exhibition

Wide Format Printing | Finishing | Software | Screen & Digital
Machinery | Décor | Screen Digital Print Garment Decoration
Textile Printing | Substrates | Signage Consumables | Apparel
Vehicle Wrapping & much more!

Registration is live.
Save €30 on entry using promo code FESAG605

19 - 22 May 2026
Fira Barcelona Gran Via

www.fespaglobalprintexpo.com

Textile Print Partner Innovation Partner Thought Leadership Sponsor Co-Located =
Partner with SlGO
3

durst <X> Lumojet ||||‘ l

at yourside KEYPOINT I|"||| t’ AY/RAPFEST

INTELLIGENCE Corrugated Textile




Environmental

From coffee cups to
children’s books — turning

waste into storytelling gold

James Cropper Paper & Packaging has partnered with century
old sustainable waste management company Biffa to produce
Whitney the Wasteater and the Wrong Bite, a playful new children’s
storybook designed to encourage proper recycling habits and

community engagement.

I aunched to coincide with World
Book Day and aimed at children
aged 2-7, the story follows Whitney,

alovable yet ‘picky’ Wasteater who

thrives on clean, dry recyclables but

falls ill after taking a wrong bite from

mixed or contaminated bins. The tale

blends imaginative storytelling with
practical lessons on sorting materials
correctly, making recycling both fun

and educational for children and

families alike.

James Cropper supplied the storybook’s
paper through its world first CupCycling
process, a system that has the capacity
to upcycle up to 700 million used coffee
cups per year, but only around 58 million
are recycled annually, depending on
whether people buy, use, and return
the correct type of cup. Each copy of
Whitney the Wasteater and the Wrong
Bite is made from approximately 15
recycled coffee cups, turning everyday
waste into something children can hold,
read, and enjoy.

With an estimated 3.2 billion disposable
cups used in the UK each year, less than
2% are currently recycled, showing
that while the infrastructure exists,
participation remains a challenge.
Programmes like CupCycling™
demonstrate how industry led innovation
can step in where policy falls short,
turning everyday waste into high quality,
environmentally responsible products and
offering young readers a tangible example
of the Circular Economy in action.

Major high street brands, including
Costa Coffee and Greggs, are part of this
system. Customers can return their PE-
lined cups to Costa stores to ensure they
are collected and brought back into the
CupCycling process. Many cups claim to
be recyclable or compostable, but only PE-

lined cups are suitable for this system, so
it's important to check the material.

Jordan Scott, Head of Marketing at
James Cropper, said: “We're proud to
support Biffa on this project by supplying
CupCycling paper. Whitney the Wasteater
and the Wrong Bite brings recycling to life
in a playful, tangible way. Children can
see, touch, and hold proof that everyday
materials, like a simple coffee cup, can
become something beautiful when we
sort and recycle correctly. It’s a story that
connects imagination with real world
sustainability”

The Wasteaters programme, created by
Biffa in 2016 and relaunched last summer,
uses colourful monster characters to
make recycling fun and visible. The
storybook will be incorporated into
around 1,000 school visits per year and
community engagement activities, with
100% of proceeds donated to WasteAid,
supporting global initiatives that help
communities manage and repurpose
waste safely and sustainably.

Georgia Gibson, Biffa’s Social Value
Manager in Manchester, said: “Breathing
life into one of our Wasteater characters
in a children’s book is a wonderful
way to spark curiosity about recycling
from an early age.

“By using rhyme and imagination,

U

we're helping youngsters see how their
choices matter, and how small everyday
actions can make a big difference to

the environment”

Author Yasmine Anane, said: “Whitney
is kind, funny and very picky, which makes
her the perfect character to help children
understand recycling. The story shows
that when we all get it right together,
everyone benefits.”

James Cropper’s CupCycling technology
is one of only two processes in the
UK capable of recycling PE-lined post
consumer coffee cups at scale. It rescues
95% of paper fibres for use in bespoke
papers, while 5% of the plastic lining
is used for energy recovery. The facility
exemplifies how circular innovation,
supply chain collaboration, and material
expertise can deliver measurable
environmental impact.

Whitney the Wasteater and the
Wrong Bite is available via wasteaters.
giftfindershop.co.uk, offering families,
schools, and libraries a playful
introduction to recycling and a real
world demonstration of circular
economy in action.

For more information on James Cropper
Paper & Packaging and CupCycling,
visit https://paperandpackaging.
jamescropper.com
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Revive:
revive w
Balanced
Carbon Balanced led
Recycled Papers recycle
paper range.
Consisting of high white,

coated and uncoated
finishes and available in
an extensive range of
weights, Revive Carbon
Balanced paper is the
sustainable solution for
publishing and print.

Carbon Balanced by the
World Land Trust.

www.denmaur.com

Explore our full range
online - scan to visit

BALANCED

www.carbonbalancedpaper.com

/

denmaur wr

A CARBON BALANCED COMPANY
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New Profit Centre

Promo pet range -
promotional print

Pet Food Container Set

Collapsible Dog Bowl Pet Poop Bag Dispenser Deg Bandana

Exclusively available from PromoTrade within the Promo Merchandise
Industry, of course, including quick print pros at the printface.

Collapsible Dog Bowl — Perfect for walks, travel, and outdoor adventures,
this collapsible dog bowl is a practical accessory for pets on the go. Made
from resistant TPR material, it is designed to hold both food and water,
offering reliable performance for everyday use.

Pet Food Container Set — Designed for pet owners on the go, this pet food
container set offers a smart and hygienic way to store and serve food or
treats. Made from durable ABS material, the container is built for everyday
use while remaining lightweight and easy to handle.

Pet Poop Bag Dispenser — Practical and fun, this pet poop bag dispenser
makes daily walks cleaner and more convenient. Featuring a resistant
body in vivid colours and a playful bone-shaped design, it's both durable
and eye-catching.

Dog Bandana — Add a touch of style to every walk with this dog bandana
necklace, designed to be both fashionable and practical. Made from soft yet
resistant polyester, it offers comfortable wear for pets while standing up
to everyday use.

Swaot up on key features of each product here:

www.promotrade.co/products/pet/pet-2/pet-3

Get in touch to bring your top dog customers brands to life.

01628 35 34 35 « sales@promotrade.co  www.promotrade.co

SOCKS THAT MATCH

Step up with Kingly to perfect Pantone matching. Stop choosing stock
standard colours when marketing your customers brand.

Pantone match from 2700+ available colours with styles to suit
activities and leisure.

Smart kingly socks in everyday stripes, colourful kids, sports and
specialities, deliver a cosy promotional tactile gift to be cherished
and remembered.

Not a reseller yet? Join the growing network of trusted resellers and
unlock pricing, promo tools, and access to products your clients will love
— sustainably made and ready to ship.

www.wearekingly.com/ntp/distributors

Frequently Asked Questions — Kingly™ FAQ for resellers. Here you'll
find quick, clear answers to the most common questions about working
with Kingly. Whether you need details on ordering, pricing, minimum
order quantities (MOQs), lead times, artwork requirements, Pantone
matching, or shipping, this is the fastest way to get the information you
need. wwwwearekingly.com/fag-resellers
www.wearekingly.com e« service@wearekingly.com

Bar brandlng on trend

Cheers to Nova Chrome
for another new print
personalisation product.
These round or square bottle
stoppers top the bar choice
which includes bar coasters,
bar runners, aprons, sign
boards, table mats, plates
and drinkware. The concept
of saving wine rather than
finishing the bottle is a new
one to our print team, even
so the quality chrome style
is appreciated.
Personalise bottle stoppers -
with dye sublimation J B
inserts. The metal insert r
has a thickness of 0.5mm
which sits flush in the stopper. Sold individually in their own presentation
box. A form of adhesive / double sided tape is required to stick the insert
into the stopper.
Take some time to research new Nova Chrome print opportunities to
expand your offerings to customers old and new.
Download the new digital decorators Nova Chrome catalogue with pricing:
www.novachrome.co.uk/resources/Nova-Chrome-Brochure.pdf
Check out matching gift tins and shapely compact mirrors.

Print your own bar

Create a coordinated bar range your customers will love with Nova Chrome
UK'’s ‘Build Your Own Bar’ Dye Sublimation Collection.

Designed specifically for businesses to print and resell, each blank product
offers a high-quality sublimation surface for sharp detail, vibrant colour, and
long-lasting results. Ideal for promotional merchandise, personalised gifts,
hospitality clients, and retail lines. This collection gives you versatile, high-
margin blanks ready for custom branding.

Square Coaster — The blank Square Coaster
provides a smooth, reliable print area that
delivers crisp, full-colour designs. It protects
surfaces from heat and moisture while giving
your customers a practical product they can
personalise with logos, names, artwork, or event
branding. Durable and easy to print, it's a strong
addition to any sublimation range.

The Large Bar& Bar Blade The blank large bar and blank bar blade
complete the range with high-visibility branding opportunities. The runner
offers generous print space for impactful designs, while the bar blade
provides a compact, everyday item perfect for logos and promotional use.
Purchase these blanks to provide your customers with a professional, fully
customisable bar collection perfect for home bars, social clubs, and a variety
of other settings.

Step into the collection bar and make it personal here:

www.novachrome.co.uk/product-tag/bar-collection
01407 720011 - info@novachrome.co.uk
www.novachrome.co.uk
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- TheMagicTouch®

“Your DTF Awaits”
THE ULTIMATE PRODUCTION SOLUTION

' &
{
‘Nquézle P, ':

Inspiring the
next genera
of print

NEW LOWER
PRICING

DTF Magic® 60PRO

* 2 x Criginal Epson Precision
Core i3200 Printheads
(Head 1: CMYK, Head 2: White)
+ CMYK+W Kodak DTF inks
OEKO-TEX Cartified
* Hoson Motherboard
= Ink Circulation System
* Dedicated Kodak Ink Wavetorm
« DTF Magic Cadlink RIP
= B0crn Film Width
« Tension Rollers and Auto Feeding
* Film and Ink Sensors
* Vacuum Platform
- PC Stond*

= Dimnkons - K15 £ 135 5 805, Weight -
One Year Warranty {(Exchuding Printheceds.
*PC not inchuded

g
1]

Compatible With Automatic & Manual Finishing Options

L

y

E ¢ ADKINS INUNE COMPACT

DTF DESKTOP CURING OVEN ADKINS PRO CURE DOUBELE OVEN 4 00 FINISHING UNIT
4

— ENTRY
| LEVEL OTF
il N White Toner
Transfor (WTT),
———m Film & Paper

A3 TMT/CKI PROBAIZWT
COLOUR + WHITE LED PRINTER

SEND US YOUR
ARTWORK FOR
A FREE SAMPLE

www.ypip.co.uk

www.themagictouch.co.uk 01582 671444

Custom Knitted Socks ke Get started
your clients will re-order!

Start from just Lo l:\[:8

Add high-margin promotional products
to your merchandising offerings.

@ Your custom design knitted into socks.

@ Minimum orders from only 50 pairs.

@ Verified European and sustainable
manufacturing.

@ Request samples

@ Schedule video meetings

@ FREE Reseller Account signup
@ View full Kingly range

*t*t*

BESTSELLER

Kso4
Every order includes s 5o
@ Your custom knitted pair of socks,

@ A full colour FSC certified sock tag

@ Packaged in a compostable sealed bag

@ Unbranded QR code with sustainability insights

We also offer:
EU Made Apparel and Knitwear

- ™
Z® KINGLY

service@wearekingly.com | www.wearekingly.com

:c::ﬁ @ 2:: :E @R:J%ﬁfd Sedeﬂ

Novaen STANDARD ™ SMETA PILLAR 4 APPROVED
100 cut087797 cutos7797 AUDIT REF: ZAAG00030879

¢ The Platinum Standard for

SUSTAINABILITY %%
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Business Guidance In Print

The dangers of discounting

This article is brought to you by Stuart Mason, author of the #1 Best
Seller, How To Wreck Your Business. Stuart has seen the incredible
highs of building something spectacular in print, and the hull crushing
lows of losing it all. Stuart brings a VERY streetwise, practical and
BLUNT approach to help business owners avoid the mistakes he made.

iscounting is the Red Bull
hit of the print industry. It
feels amazing at the start, it

gives this month’s sale wings, but the
crash comes later.

That’s means thinner margins, weaker
positioning, and a business that’s worth
less than it should be. And in print, where
margins are already tight, that is lethal.

Let’s be blunt. Most small printing
businesses are not enjoying 40% net
profits. They're maybe operating on 10 to
15%. So, when you casually throw out a
10% discount to “get it over the line”, you
are not winning sales, you're losing profit.

Have alook at the Discount Insanity
ChecKlist. If your margin is 25% and you
give a 10% discount, then you need to sell
67% MORE just to make the same profit.
Look what happens if you're talked into a
20% discount, 400% more.

Every single penny of that discount
comes straight off the bottom line. Paper
costs don't fall, click charges don't shrink,
your ink doesn’t get cheaper, and wages
don’t reduce either. The only thing that
moves is your profit... downwards.

Now have a look at “The Crazy Label
Company” and you'll see how discounts

Qrp

2

The DWSMW

‘Vour're going to offer

a discountot.. If Your Present Margin Is...

% 25% 30% 35% 60%
% Mh &% TH 6% 5% 5% 4% 4% 3%
% 25% 19% 15% 13% M% W% % % 0T
6% 43%  32% 5% 1% 18%  15% 4% 12% 1%
&% ET% 47% 36% 30% 25% 2% 19% 1T 15%
10% 100% 50% 40% 33% 2% 25% 22% 20%
12% 150% 92% 67T% 52% 43% 36% 32% 28% 25%
14% 233% 127% B8% 67% S54% 45% 39% 4% 0%
16% 400% 178% 114% B4% 67% 55% 47% 41%  38%
18% B00% 257% 150% 106% 82% 67% 56% 40% 43%
20% - 400% 200% 133% 100% B0% 67% S5™% 50%
25% - - 500% 250% 167% 125% 100% B¥% T1%
30% - - - 600% 300% 200% 150% 120% 100%

We're not saying don’t discount - just be aware
of the dangers of discounting and the REAL
impact on the bottom line.

can kill margin AND operational capacity.

And once you discount once, you've
trained the customer. So, for those
thinking; “T'll discount to win the
business”, it rarely works.

In today’s print market, with online
trade printers, and a price comparison
culture, discounting feels like a defensive
move. A way to survive in the “red ocean”
of commoditised print work.

But in reality, it reinforces the very
commoditisation you'e trying to escape.
You are telling the buyer that your work is
interchangeable and your price is flexible.
You are signalling weakness.

Worse still, discounting damages
perceived value. In print, where clients
often don't fully understand the technical
craft, your pricing is part of your
positioning. If you drop it quickly, the
unspoken message is: “There was margin
to spare. [ was overcharging you.”

Instead of discounting, print businesses
need to shift the conversation.

The first alternative rather than
reducing price, is to add value. If I ask for
£40 discount, that full £40 comes out your
pocket, but if you give me £40 of flyers,
that “cost” to you far less. Same value to

QPP

The Crazy Labhel Company Ltd

10°% OFF
CaxDanger Stickers

Danger Stickers /
£1 Each &EATE S £reach

Danger Stickers sold at £1 Each Danger Stickers sold at 90p Each
Pre Sale Revenues. To Achieve the SAME Profit

5000 Stickers @£1 = £5000 8333 Stickers @90p = £7500

Cost [75p) £3750 Gross Profit (25p) £1250 Cost (75p) £6250 Gross P )

id to make £1250 profit

With Just A 10% Discount This Means...

More capital tied up

More resources required to fulfil orders
Icreased distribution casts

Cash flow imglications

Im reality the same profit is of course LESS profit
B7% More SALES to make the SAME

This was just a 10% dissount.

Know YOUR Numbers

Stuart Mason

me, different cost to you.

Next, stop selling the FEATURE and
sell the BENEFITS. Sell outcomes not
technical names. What am Ilooking for?
5000 A5 leaflets on 130gsm gloss for £99
or 5000 leads for less that 2p each. Get
the idea? Don't sell what print is, sell
what print does.

'Third, build structured pricing. Good
/ Better / Best options. Let the client
self-select. Often, they will trade up when
they see the contrast. This also reframes
the decision away from “WILL I buy” to
“WHAT will I buy”.

Fourth, be confident enough to walk
away. Not every job is worth it. Work
that only makes sense at a discounted
rate is often the work that causes
production stress, cashflow pressure
and zero loyalty. You end up busy but
not profitable.

Finally, remember the compounding
effect. A 5% price increase can
dramatically lift net profit. A 10% discount
can destroy it. Because profit sits at the
end of the chain, small movements in
price have disproportionate impact.

In a market under pressure from digital
alternatives, automation and rising costs,
the print businesses that thrive will not
be the cheapest. They will be the clearest
on value, the strongest on positioning and
the most disciplined on margin.

Protect your price. Protect your margin.
Protect your future.

So, if you ARE going; to discount, be
AWARE of the real bottom line impact. ™

This article is brought to you by Stuart Mason,
author of the #1 Best Seller, "How To Wreck
Your Business”. Stuart has seen the incredible
highs of building something spectacular in
print, and the hull crushing lows of losing it
all. Stuart brings a VERY streetwise, practical
and BLUNT approach to help business
owners avoid the mistakes he made.

Follow Stuart Mason www.linkedin.com/
in/stuart-c-mason

Podcast https://creators.spotify.com/
pod/profile/stuart-mason2
www.howtowreckyourbusiness.co.uk
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FUTURE-PROOFED

NCRVPADSE PRINT FINISHING

The NCR Printing Specialists RAdLLy HorizZzon

Sheet-Fed & Reel-Fed Printing )

Free White Label Delivery = "B

Trade Prices, Easy Online Ordering
NEXT DAY Delivery Available

*Trustpilot

To view prices or to place an order please visit:

www.ncrpads.co.uk

> % iCE LINK

PADS BOOKS LOOSE SETS CONTINUCUS
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tel. 0330 111 5040 : ’
WWW.NCIpads.CO.UK [JiFusispy (FS

www.RafﬂETiCkEtSDirECt.co.uk
We charge less so- yow make more

Fast FREE 7 day delivery

on all orders up to 100,000 tickets

10 Day turn around on larger orders up to 1 million

Single Colour to Full Colour
Easy Online ordering L
email: sales@raffleticketsdirect.co.uk A

or call 01933 411332

Prestige Printing, Unit B, 22-24 Denington Road,
Denington Industrial Estate, Wellingborough,
Northants, NN8 2QH
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QPP

QUALITY PRINT
PROFESSIONAL

PREFERRED SUPPLIER 2025

01442 867600
sales@abbotprint.com
www.abbotprint.com
Manufacturers of business stationery, books and pads.

01779 470606
info@ashgrovetrading.com
www.ashgrovetrading.com
Ashgrove is the UK's friendly and personal specialist supplier of innovative
products and solutions for cutting-edge digital printing and finishing
techniques, making printers' lives easier and making print better.

07518 604611
Paul.Stead@asl-group.co.uk
www.ypip.co.uk
ASL are founder members of the Young Peaple In Print Initiative. ASL offers
impartial, independent advice for all your professional print requirements.
Sales, service and supplies for Canon, Konica Minolta, Kyrocera, Ricoh and
Xerox.

01277 281900
sales@bakerlabels.co.uk
www.bakerlabels.co.uk
Baker Labels can handle exceptionally large or surprisingly short print runs
and aim to have your order ready within four days of proof approval. The sales
and customer service team can assist you in selecting the most appropriate
material, adhesive and finish depending on the end use of the product.

01484 542795
www.calf-hey.com

Label manufacturer, trade-only, plain, printed, laminated, barcodes,
numbering, one- to full-colour, we doit all, total label solutions at trade prices.
Call for free sample pack.

01895 648 000 - 0844 892 0810
www.canon.co.uk/business/products/production-printers
Enjoy superb image quality and optimised output speeds with the Canon
range of digital production printers. Make light work of demanding print
jobs with scalable, modular and innovative commercial printers. Advanced
yet cost-effective, Canon continuous feed printers are perfect for a variety of
transactional and graphic arts applications.

AccurioPres Konica Minalta
AccurioPrint. Konica Minolta
AccurioPro Konica Minalta
Adkin Your Print Speclialist
Apps Digital Office Group
Bags Promotrade
B2B LED Printers OKI Europe
Bespoke Envelopes GFSmith
Binder Covers (Printed) Sovereign
Binders Duraweld
Binding FDS Solutions
Binding Machines & Supplie: Elmstok
Binding — PVC Coils in 45 colours PDC
Binding — Thermal Strip Renz

Binding — Wires / Plastic Combs / PVC Coils
Binding — Wires / Combs / Fastback / Velo and more.

Book Binding Morgana Systems
Booklet Makers CJB Print Equipment
Booklet Making Morgana Systems
Books and Booklets, Route1 Print
BIOCHUIES oo The Magazine Production Company
Business Card Cutters Morgana
Business Card Cutters Caslon
Business Stationery Routel Print
Café Pads Abbot Print
Canon ASL Group
Canon/ HP Large Format PrNtErS ... Perfect Colours
CD Packaging Duraweld
ChromalL.uxe NovaChrome UK
Collator: Morgana
Coloured and Textured Media GFSmith

01727 852211
info@caslon.co.uk
www.caslon.co.uk
Business card cutters, Digital print finishing,, Finishing products and systems,
Foiling equipment, Print finishing equipment and Thermographic equipment
&supplies.

0116 2600777
sales@cjbpe.co.uk
www.cjbpe.co.uk

CJB Printing Equipment Ltd was formed in 1994 by two directors with over 40
years of combined experience in the printing industry. We are an independent
leading supplier of a large comprehensive range of print finishing equipment.
The company is now a substantial two-generation family concern with an
ever-growing reputation for supplying quality new and used equipment.

01945463434
sales@elmstok.co.uk

o
Priet Supplier
www.elmstok.co.uk

Aleading worldwide supplier in document presentation systems and finishing
equipment including Binding Machines and Supplies, Manual and Electric
Guillotines, Laminating Machines and Supplies, Paper Drills and Punches,
Folders, Booklet Makers and Shredding Machines.

0118 956 1740
sales@fdsolutions.ltd.uk
www.fdsolutions.ltd.uk
GBC main UK dealer as well as nationwide distributors of all types of binding,
laminating machines and supplies, including guillotines, paper drills, booklet
makers, folding machines and cutting and creasing equipment. Nationwide
Service cover offered on all finishing equipment.

01273 674321
sales@colourfast.co.uk
Can print and deliver for you in Brighton.

01189734 564
wideformat@data-direct.co.uk,
www.data-direct.co.uk
Data Direct has three decades of industry experience, established as a
leading, multi award-winning UK supplier of high-quality printer products
and solutions. Data Direct are the largest independent distributor in the UK,
trusted by businesses nationwide.

01530414 409
sales@digital-os.co.uk
www.digital-os.co.uk

Digital Office Systems is a trusted Xerox Concessionaire, plus so much more.
From cut sheet digital presses to the largest large-format fleet that will match
your customers' requirements and offer more for growth. Xerox production
printers and digital presses. Wide format, Epson, Canon, Oce, Rowe, HP, Mutoh
and KIP, plus professional printer software, apps, and insights.

01723 584091
sales@duraweld.co.uk
www.duraweld.co.uk

Manufacturer of presentation products to package, present and protect
printed paper and multimedia. Ring Binders, Tabbed Dividers and Indexes,
Files and Folders, Wallets, Polypropylene Boxes, Multimedia Packaging, Self
Adhesives and Presentation Ring Binders. Customise to your requirements
through screen or litho print, pockets and accessories. Quality service,
competitive prices and fast turnaround.

Colour Printing System OKI Europe
Continuous Forms Abbot Print
Continuous Forms. NCR Pads
Consumables — Xerox Drum and Creasers...........wwmmerne Morgana
Cut Sets Abbot Print
Cut Sheet Presses Canon
Continuous Feed Printers Canon
DC Cutter-Creaser: CJB Print Equipment
Digital Cutting Morgana Systems
Digital Media Premier Paper
Digital Presses Canon

Digital Presses
Digital Presses

Digital Office Group
Konica Minolta

Digital Presses Xerox
Digital Print Finishing Caslon
Digital Printers. Xeretec
Display Graphic Product: Premier Paper
Display Graphics Printers Stanford Marsh
Draw Ticket Raffle Tickets Direct
Drinkware INCENtiVE MArKEtiNg ... Promotrade
Drytac Your Print Speclialist
DTF NovaChrome UK
DTF Printer and Consumables Resolute
Duplicate Books & Pad: Abbot Print
Easymount Granthams Graphic Technology
eCommerce Solution: Xerox
Embossing and Diecutting Baker Labels
Epson Your Print Speclialist
Finishing Consumables Ashgrove Trading
Finishing Equipment Ashgrove Trading
Finishing Products and SYStEMS ...........ooeoerermrsemsrssssonn Morgana Systems

0116 267 6269
admin@flexpress.co.uk
www.Flexpress.co.uk

Trust, inany relationship, is paramount so you'll find Flexpress provide a
good, honest trade print service and keep our promises; this is how, since
1989, we've grown to become one of the most respected printers in the UK.
Everything we do is produced by us right here in our own production facility
using the very latest state-of-the-art equipment.

0207407 6174
london@gfsmith.com
www.gfsmith.com
Paper and card suppliers of prestigious printing and presentation media.

01772 250207
sales@granthams.co.uk
www.granthams.co.uk

Granthams GT have 30 years experience supplying leading brands of sign
printing and print production systems including Mimaki, Roland, HP Latex,
Graphtec, Summa and Easymount, whilst also acting as a source for awide
range of software and large-format consumables and media. Advice to
quick print pros is freely available to match your media to your customers
marketing. Discuss your next move into print and cut, latex, resin, solvent, UV,
cutters and more. Ask about Grantham's fleet of finishing equipment including
heat presses and laminators.

Finishing Products and Systems Caslon
Flatbed UV Printing NovaChrome UK
Flyers Flexpress
Folding, creasing, cutting and slitting... Morgana Systems
Foliant Vega 400 FS Intelligent Finishing Systems
Foiling Baker Labels
Foiling Equipment. Caslon
Folders and Booklet Makers Elmstok
Folders & Files Plastic Duraweld
Garment Printing Resolute
GBC Magna Punch FDS Solutions
Graphtec Granthams Graphic Technology
Guillotines CJB Print Equipment
Guillotines —Manual and Electric Elmstok
Heat Press NovaChrome UK
Heat Press Equipment The Magic Touch
Horizon AFC-566F ... IFS Intelligent Finishing Systems
Horizon BQ-480. FS Intelligent Finishing Systems
Horizon StitchLiner Mark 11 IFS Intelligent Finishing System
HP. Granthams Graphic Technology
HP Indigo and UV inkjet labels Baker Labels
Incentive Marketing. PrintOn
Indexes Duraweld
Inkjet ConsuMabIEs fOr LFP......ov.oevereseesereseesesesssssssssnes Perfect Colours
Konica Minolta ASL Group
Kyocera ASL Group
Labels. Calf Hey
Labels, Premier Paper
Labels — digital plain Ashgrove Trading
Labels — sheets/rolls Ashgrove Trading
Labels (Flat Sheet) Sovereign
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0208997 8053
info@ifsl.uk.com
www.lfsl.uk.com
Aleading supplier of finishing equipment including the Horizon market-leading
automated system range in many of the key finishing disciplines — including
folding, perfect binding and saddle stitching. 35 years serving the digital and
litho print industry.

0800833864
info@konicaminolta.co.uk
www.konicaminolta.co.uk

01273911730
info@magazineproduction.com
www.magazineproduction.com
Comprehensive cost-effective white label design, production and print
solution for independent publishers. In-house company newsletters,
brochures and magazines —we can send print compliant artwork back to you
for printing for your customers.

01908 608888
sales.uk@plockmatic.com
www.plockmaticgroup.com
Manufacturer of acomprehensive range of finishing products and systems.
Booklet makers & Trimmers, Collators, Business Card Cutters, Creasers.

0330 1115040
lets.talk@ncrpads.co.uk
www.ncrpads.co.uk

Bespoke printing in the UK for trade NCR pads, sets, books and continuous
forms.

01407 720011
info@novachrome.co.uk
www.novachrome.co.uk
Established in 1991, Nova Chrome is a leading name in the dye sublimation
printingindustry, offering awide range of high-quality sublimation inks, printers,
printing paper, and supplies. Talk to Nova Chrome when expanding your product
range or embracing new technologies.

01784 274300
ukenquiries@okieurope.co.uk
www.oki.co.uk

0845 680 9000
www.perfectcolours.com
info@perfectcolours.com
HP Preferred Partner specialising in large and grand format printing and
finishing solutions, supplying Durst, Jetix, HP, Canon and Epson LF printers.
For more information or to book a free printer demonstration call or E: us.

Laminating Machines and Supplies, all type: Elmstok
Laminator Pouches & Supplie: Vivid
Labels and sticker: Baker Labels
Large Format Printers Stanford Marsh
Large Format Scanner. Stanford Marsh

Large Format MFP Solutions...
Large Format Printers from HP
Large Format Printers from HP
Leaflet:

Flexpress

Magazine Design .. The Magazine Production Company
Magazine Production.. .. The Magazine Production Company
Magazine Printing... .. The Magazine Production Company

Marketing Solutions. Xerox
Mimaki Granthams Graphic Technology
Mimaki Your Print Speclialist
Multifunction Devices OKI Europe
Mugs NovaChrome UK
Mutoh Data Direct
NCR Books NCR Pads Ltd
NCR Pad NCR Pads Ltd
NCR Sets NCR Pads Ltd
Newsletter DESIEN......wwwwvwsvsssssssrnes The Magazine Production Company
Paper — digital synthetic Ashgrove Trading
Paper Drills & Punches Elmstok
Paper Supplies Océ Imaging Supplies
Paper Supplies Premier Paper
Perfect Binders CJB Print Equipment
Photo Production Printers Canon
Plastic Pockets and Wallets Duraweld
Polypropylene Boxes Duraweld
PosterJet Software. Perfect Colours

02088105770
sales@pdcuk.com
www.pdcuk.com
PDC are the UK's Coil/Spiral experts, we manufacture 45 cail colours in any
length up to one metre, in diameters from 6mm up to 50mm and in a range of
45 colours. Call or E: for free samples and pricing.

01213131115
www.paper.co.uk

The Premier Paper Group is the UK's leading independent paper merchant and
through its business divisions and nationwide branch network, offers a great
choice of products and services for professional print service suppliers.
Premier Paper deliver more than mere paper by providing first class services,
sharing knowledge and information, they endeavour to become an integral
and valuable part of quick print pros business.

016283534 35
sales@promotrade.co
www.promotrade.co
The BEST in the trade, for the trade. All the promo essentials throughout the
year. 25 incredible product ranges to deliver more choice, more flexibility and
more opportunities to wow your customers.

01933 411332

sales@raffleticketsdirect.co.uk

www.raffleticketsdirect.co.uk
One colour to full colour raffle tickets. Fast free express delivery. Cheapest
prices in the UK at the best print quality. All tickets are glued within the stub
(no metal staples used to fix books).

01707 270001
www.renz.co.uk

The leading manufacturer of punching and wire binding machines from
desktop to fully automated systems. Largest UK supplier of spools and cut
length wire.

01246 202686
sales@resoluteink.co.uk
www.resolute.ink
Resolute DTG are the UK's leading innovator in DTF and digital textile printing
technology. With over 15 years of industry experience providing advanced
printing solutions, expert support, and a full range of consumables.

0114294 5026
sales@routelprint.co.uk
www.routelprint.co.uk

«Free Next Day Delivery « Free 30 Point Artwork Check « Trade
Customers Only « White Label Packaging
Route 1Print are passionate about helping quick print pros. Offering dedicated
account managers and a 10-second proofing tool, to white label packaging and
unbranded sample packs, Route 1 Print is committed to making your frontline
printing service easier.

Presentation Folder: Flexpress
Presentation Packaging (PANLEM) ... Duraweld

Promotional Goods Resolute
Promotional merchandise Promotrade
Promotional pens Promotrade
Print Finishing Equipment Caslon
Printing System OKI Europe
Raffle Tickets Raffle Tickets Direct
Receipt Books. Abbot Print
Recycled Media Premier Paper
Register Sets Abbot Print
Retail POS RouteT Print
Ricoh ASL Group
Ring Binders Vivid
Ring Binders Duraweld
R-Jet Pro DTF Printers Resolute
Roland Granthams Graphic Technology
Roland Your Print Speclialist
Roll Laminating Machine: FDS Solutions
Rowe wide-format scanners Data Direct
Sawgrass. NovaChrome UK
Screen Printing Sovereign
Screen Printing Labels Baker Labels
Seasonal Print Flexpress
Security Labels Calf Hey
Self Adhesive Labels Calf Hey
Self Adhesive Pockets Duraweld
Sensory Coaters CJB Print Equipment
Shredding Machines — Document Shredders, all types ... Elmstok
Signs (Printed) Sovereign
Software. Digital Office Group

01443 816414
www.sovprint.com

Sovereign are industry leading screen and digital print manufacturers of
durable and bespoke Labels, Tags & Signage. We supply over 100 expertly
produced products to industry, trade and commerce. Ranging from heavy-
duty labels and stickers, to point of sale, machine fascia’s and high-quality
bespoke signage.

STANFORD MARSH
T:01905 458000
W: www.stanfordmarsh.co.uk

Official dealer for all main manufacturers, allowing us to supply best fit
solutions for all users. Please visit our website.

01582671444
sales@themagictouch.co.uk
www.themagictouch.co.uk

Supplier of transfer papers, colour laser printers and heat presses to open up
exciting opportunities to print on a limitless range of products.

01530 510946
www.vivid-online.com.
Vivid offer a wide range of innovative and exclusive Laminating Systems
ranging from Desktop to Wide Format Laminators. Visit the website to view
the full range which also includes Binding and Print Finishing solutions.

02380 574100
info@xeretec.co.uk
www.xeretec.co.uk
Xerox Technology, Document Consulting, Office Supplies

01895 251133
www.xerox.co.uk
The Document Company supply a full range of office equipment.

0191256 6889
info@yourprintspecialists.co.uk
www.YourPrintSpecialists.co.uk

With an impressive portfolio of products to offer and a dedicated service team.
Everything you require from wide format printers to the assisting software
and finishing solutions. YPS are authorised suppliers of Mimaki, RolandDG,
Epson, Flexa, Vivid, Drytac, Metamark and Toyo. YPS also offer training and
support through Your Print Institute, a new initiative to help those entering
the print industry gain skills and knowledge to help them succeed.

Speciality Paper: GFSmith
Stickers and labels, rolls, Sheets or SINGIES........wwwwrererserserns Baker Labels
Sublimation Blanks NovaChrome UK
Sublimation Solution The Magic Touch
Tearproof/Waterproof Paper ... Ashgrove Trading
Thermographic Equipment and Supplied Caslon

Tickets Raffle Tickets Direct
Toner consumables and parts Data Direct
Trade Printing Route Print
Transfer Paper The Magic Touch
Unbranded Samples, RouteT Print
Velobind/Surebind Machine: FDS Solutions
Vinyl Label Calf Hey
Vivid Easymount. Your Print Speclialist
Wedding Stationery Stock GFSmith
Wide Format Data Direct
Wide Format Cutters Data Direct
Wide Format Digital Media Ashgrove Trading
Wide Format Folders Data Direct
Wide Format Printer Canon
Wide Format Printer. Digital Office Group
Wide Format Scanners Digital Office Group
Workflow Solutions Xerox
Xerox ASL Group
Xerox Digital Press Xeretec
Xerox Digital Printing Press Portfolio Xerox
Xerox LFP Xeretec
YPIP ASL Group

QUICKPRINTPRO.CO.UK

APRIL 2026 | 33



Readers’ Scribes

Something to share?

WHO GOES THERE?

A gnome is in the garden busily destroying some
bushes when a house cat appears.

“What are you?” asks the cat.

“A gnome,” comes the reply. ‘| steal food from
humans, | kill their plants, | make annoying music
at night to drive them crazy, and | love mischief.

And what, may | ask, are you?”

The cat replies, “Um, | guess I'm a gnome.”

POTHOLES BUDGET

One morning a local highway department crew
reaches their job site and realises they have
forgotten all their shovels.

The crew’s foreman calls the office and tells his
supervisor the situation.

The supervisor says, ‘Don’t worry, we'll
send some shovels... just lean on each other
until they arrive”

IDEAS FOR A MUSICAL

A guy kept boring his friends by going on and on
about his ideas for a musical based on his life.

Eventually one of them said to him, “Look
man, there’s no need to make such a song and
dance about it!"

GIVE ME SOME GOOD NEWS

A secretary walked into her boss's office and said,
“I'm afraid I've got some bad news for you.”

“Why do you always have to give me bad
news?” he complained. “Tell me about some good
news for once.”

“Alright, here’'s some good news,” said the
secretary. “You're not sterile.”

SALES APPRAISAL

What do you call a man who just lost his
brain? Sales trained

PRINTERS VERSUS SALESPEOPLE
What's a copier salesman and a pint of Guinness
got in common? A black suit, white collar and the
ability to be a pain in the arse!

TAKE YOUR KID TO WORK DAY

An eight year old girl went to the office with her
father on ‘Take your kid to work day’.

As they walked round the sales office she
started crying and getting cranky.

Her father asked what was wrong.

As the staff gathered round she sobbed loudly,
“Daddy, where are all the clowns you said
you worked with?”

WIFE WANTED

A man inserted an ‘advert’ in the
classifieds: “Wife wanted.”
Next day he received a hundred letters.
They all said the same thing... “You
can have mine.”

THE LACKLUSTRE LIMO DRIVER

There was this limo driver who was in business
for 25 years without a single customer...
All that time and nothing to chauffeur it.

APRIL FOOLS’ WARNING

Two peanuts walk into a bar, one was a salted

A and C were going to prank their friend ... but
they just letter B.

What's a stepladder’s favourite holiday?
April Stools’ Day.

What did April Fools’ Day say after it won an
award? Prank you.

FOOTBALL HEAVEN

Two 90 year old men, Mike and Joe, have been
friends all their lives. When it's clear that Joe is
dying, Mike visits him every day. One day Mike
says, ‘Joe, we both loved football all our lives, and
we played football on Saturdays together for so
many years. Please do me one favour, when you
get to Heaven, somehow you must let me know if
there's football there.”

Joe looks up at Mike from his death bed,” Mike,
you've been my best friend for many years. If it's
at all possible, I'll do this favour for you.

Shortly after that, Joe passes on.

At midnight a couple of nights later, Mike is
awakened from a sound sleep by a blinding
flash of white light and a voice calling out to
him, “Mike — Mike."

“Who is it? Asks Mike sitting up
suddenly. “Who is it?"

“Mike — it's me, Joe.”

“You're not Joe. Joe just died.”

“I'm telling you, it's me, Joe,” insists the voice.’

“Joe! Where are you?”

“In heaven”, replies to Joe. “I have some really
good news and a little bad news.”

“Tell me the good news first,” says Mike.

“The good news,” Joe says,” is that there’s football
in heaven. Better yet, all our old friends who died
before us are here, too. Better than that, we're all
young again. Better still, it's always springtime and
it never rains or snows. And best of all, we can play
football all we want, and we never get tired.

That's fantastic,” says Mike. “It's beyond my
wildest dreams! So what's the bad news?

“You're in the team for this Saturday.”

WHATEVER

What lies at the bottom of the ocean and
twitches? A nervous wreck.

Where do you find a no legged dog? Right
where you left him.

What did the fish say when he hit a
concrete wall? ‘Dam’,

What do Eskimos get from sitting on the ice too
long? Polaroids.

What do prisoners use to call each
other? Cell phones.

What do you call a boomerang that
doesn't work? A stick.

What do you call cheese that isn't
yours? Nacho Cheese.

What do you call Santa’s helpers?
Subordinate Clauses.

What do you call four bullfighters in
quicksand? Quatro sinko.

Email your jokes to: editor@QuickPrintPro.co.uk

A customer walksintoa
computer store.

“I'mlooking for amystery
adventure game with
lots of graphics...

You know, something really
challenging.”

After awhile the
assistant replied,
“Have you tried Adobe Al?

Ny F

FELIX THE COPY CAT
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// Plockmatic Group

GO LARGE with the
ColorCut SC7000 Pro™ XL

Takes eXtra Large sheets for packaging, labels
...also perfect for folders and much more!

Fully automated, compact and easy to use. The SC7000 Pro™™ XL offers precision cutting with a tangential
creasing wheel to provide smooth, deep creases for easy folding of cards, packaging, document folders and

much more! The auto feeder holds 1,000 sheets up to 710mm x 340mm wide and cuts up to 450 microns.

SC7000 Pro™ A compact device with a very small footprint with ultra reliable feeding and high speed
precision cutting, and tangential creasing wheel to provide smooth, deep creases. The auto feeder holds

1,000 sheets and cuts up to 450 microns.

The possibilities are endless - what do you want to do? Contact us for more information.

BOOKLET MAKERS : CREASING & FOLDING : COATING : DIGITAL CUTTING SOLUTIONS

& 01908 608888
www.plockmaticgroup.com

#/Plockmatic Kl intec

QUICK PRINT PRO

NOVEMBER 2022 QUICKPRINTPRO.CO.UK « £4/€5

Welcome to the home
of the best blogs in print

Meet the Cupple Cup - the smart 2-in-1 solution for life on the
g0, exclusively available from PromoTrade within the promo
merchandise industry.

Why carry two when one does it all?

Cupple combines a water bottle and an insulated cup in one sleek,
space-saving design. Perfect for commuting, travelling, the gym, or
the office — keeping your cold water and hot drinks in one place.

Why Cupple?

+ 2-in-1design: water bottle + insulated cup

Exclusively sold by PromoTrade in the promo merchandise market
» Made from food-grade stainless steel

BPA-free materials

« Compact, practical, and stylish

« Ideal for both hot and cold drinks

+ Supports sustainability by reducing single-use products

Save space. Reduce waste. Choose Cupple.

Ready to add something truly innovative
to your next promo campaign?

Let's make it happen.

01628 35 34 35
www.promotrade.co
sales@promotrade.co

OPEN FOR 365 DAYS
LAST YEAR AND NEXT

www.PrintTradeExpo.co.uk

QUICKPRINTPRO.CO.UK
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% INDULGE
% 1IN THE

PROCESS

Introducing INDEX - the new way to specify
foil. Containing over 200 Foilco products; view
decorative foils like never before. Desighed with
printers, specifiers, creatives, and brands in mind.
INDEX is the most versatile specification tool e
created and is available now via the QR co
#createdtoinspire / foilco.com



